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Many ftruit and vegetable packers have 
reduced their packing costs by using a new steam- 
flow closure technique . . . developed and per- 
fected by Canco. We will be pleased to work with 
you to determine the adaptability of this technique 
to your operation. 


Other Features ot Canco Service 


But Canco service goes further than better closures. 
It begins with expert advice on soil and what to 
grow and where to grow it. It includes top-notch 
research, engineering and equipment service in 
your plant. 

It continues with the most up-to-date knowledge 
in filling... in containers... in labeling . . . and 
in consumer recipes. 


Canco also helps the resale of your products 
through nutrition research, home economic edu- 
cation, and through publicity to the medica! pro- 
fession. 


In Addition... 


But that’s not all! Canco maintains a large group 
of trouble shooters on instant call during the 
season. 

If there are any mechanical or processing emer- 
gencies, these experts straighten things out with 
a minimum of down-time for you. 

During 1948 alone, Canco made more than 
25,000 calls on individual packers in remedying 
specific problems. 


Canco supplies the canner with more and better service 
than any other can manufacturing company. 


cALLEANSS) FIRST 
AMERICAN CAN COMPANY 


New York + Chicago 


* San Francisco 
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(Pat. and Trade Mark Registered) 


3 Want a better shipping con- 
4 tainer... greater protection for 
your merchandise... at no extra ~ 
cost? Switch to Liner-Joint*. 
i Liner-Joint* is better because it's 
3 seamless ... smooth inside and 
‘ out...no tape or stitching to 
5 tear labels. Stacks evenly... 


saves space. Liner-Joint* has 
horizontal corrugations for 
greater end-to-end strength...pro- 
tects against shipping hazards. 
*Pat. and Trade Mark Registered 


DAVID WEBER co. Dept. | 

(3500 RICHMOND ST. 

Send sample LINER-JOINT containers : 

FACTORIES: GLENDALE, N. J Address 

ufacturers of Corrugated Shipping Containers 
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If you pack corn... 


any of these... | 
apples q peat 
apricots ou | as 4 
herri 
cherries | Con 


(8G) 
( a 
beets | depo supp" 


sauerkraut | 


Here’s why! Continental has thirty-six can 


manufacturing plants... thirty sales offices, a 


laboratory staffed by top-notch scientists and 


OF one of the many other delicious fruits and t technicians... fourteen field research offices... 
ee 2 / vegetables that are packed in cans... and an unrivaled cannery equipment department. 
2 100 EAST 42nd STREET, NEW YORK 17, N.Y. 
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EDITORIALS 


column urged Pea Canners to support the Can- 

ned Pea Association and to make the most of 
the opportunity afforded by the September-October 
merchandising drive. Now comes word that a corn 
merchandising program is in the making with the same 
management group and the same advertising agency 
on the job. (See details elsewhere in this issue.) 


A urged Pe CORN—Two weeks ago this 


OUR POSITION—Most of the comments received 
on the above mentioned editorial were complimentary. 
Some disagreed with us as is most natural. We would 
like to make some rather plain statements both with 
respect to the pea program and the proposed corn pro- 
gram so that there can be no misunderstanding of our 
position. First of all we hold no brief for the par- 
ticular group of canners behind the programs nor for 
the management concern nor the advertising agency 
nor any cther group or person that might be remotely 
connected with the programs, except of course that we 
are partial when the general good of the industry is 
concerned. From our point of view, all elements be- 
hind the Pea Association made a good many mistakes 
and results haven’t been too outstanding to date. Or- 
ganizations of this kind are bound to make mistakes 


in the beginning. Then, too, the Canning Industry is 


notorious for being slow to support a program of this 
kind. Without that support, however, it is rather dif- 
ficult to show tangible results. In the past two years, 
all concerned have learned a great many lessons and 
made innumerable valuable contacts. The administra- 
tive canners are well known, hard working, reliable 
men with the interests of the industry at heart. The 
Manavement concern and the advertising agency are 
topno'chers with excellent experience records. 


This column believes a continuing Merchandising 
Program is an absolute must for the smaller canners. 
There is no cther plan or group proposed to do the job 
for pea or corn canners. This group has the advantage 


THE CANNING TRADE 


September 5, 1949 


of experience, background and contact and that is why 
we urge your support. 

Secondly, with respect to the National Advertiser— 
Lord bless us, the “independent” canner could never 
repay those concerns for educating the consumer as 
to the merits of quality canned peas and corn. No, we 
are not fomenting animosity between the independent 
and the national advertiser. Let’s rather say, we ara 
stirring up competition. And that the National Adver- 
tiser welcomes and wants for he is no more anxious to 
see the smaller operator disappear from the scene than 
is the writer of this column. Don’t let us ask him 
though to contribute to the support of that competition 
even though it means in the aggregate more profitable 
sales of peas and corn for all concerned. Stay on your 
own side of the fence and stand on your own feet. 
This is the opportunity. 


OPPORTUNITY—Lastly with respect to corn. This 
new tie up is like falling on a ball.over the goal line. 
All of the ground work has been laid at the expense of 
reas. Corn Canners just can’t afford to muff this one. 
Get those checks in the mail NOW. 


R. P. AMENDMENT—A carefully designed move- 
ment is underway to undermine the Robinson Patman 
Act by permitting, in some cases, the payment of brok- 
erage to representatives of buying organizations. Fur- 
ther hearings on the bill S 2190, The Robinson Patman 
Act Brokerage Claim Modification Bill, are scheduled 
before the Senate Judiciary Committee. Canners need 
hardly be reminded of the chaos that would return to 
canned foods circles if this brokerage to buyers were 
again permitted. Senator Herbert R. O’Conor of 
Maryland is chairman of the Judiciary Committee, 
Senators Magnuson of Washington, Jenner of Indiana, 
Wiley of Wisconsin, Ferguson of Michigan and Don- 
nell of Missouri are members of the committee from 
important canning States. Your objections to this 
Bill should be sent to them immediately. 
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COST VARIATIONS IN PACKING SWEET CORN 


A group of canners met recently in 
Baltimore, Maryland to review a report, 
the second of its kind, issued by the Tri- 
State Packers Association Inc., dealing 
with the costs for packing corn during 
the 1948 season. In 1947, the program 
was confined to whole kernel golden, last 
year shoe peg and cream style golden 
were added. The major part of the dis- 
cussion centered around whole kernel 
golden as the majority of the canners 
present packed this and it was likewise 
the commodity dealt with last year. 


The report followed the pattern of the 
previous year. It showed the range, i.e., 
the high and low cost for each of the im- 
portant elements together with the 
weighted average. This year there was 
an added feature, the “Median”. This 
could be termed the adjusted weighted 
average, necessitated so it was explained 
by the exceptionally wide spread in many 
cases between the high and low costs 
resulting in a distorted weighted aver- 
age figure. Members were advised to use 
the “Median” when comparing individual 
costs with the area average. Costs were 
shown for three grades, Fancy, Extra 
Standard and Standard and were com- 
puted on the basis of one (1) dozen No. 
2 cans. 


As was the case last year, each par- 
ticipant had his own cost report. These 
were uniformly developed so it was com- 
paratively simple to determine individual 
positions in relation to the whole and to 
promptly detect cost elements that were 
excessive when compared with the 
weighted average for the area. 


PACK STATISTICS 


Grade — Compared with the previous 
year there was quite a shift in the pro- 
duction by grade, following are the re- 
sults expressed in per cent of the total: 


1948 1947 

Fancy 80.43 60.75 
Standard 10.9 2.66 
Total 100.00 100.00 


Dozens Per Ton—There was a decided 
improvement in the yield especially when 
the increase in the pack of the fancy 
grade is taken into consideration. 


1948 1947 
High 59.48 55.31 
Low 49.38 38.96 
Weighted Average 53.84 46.44 


BREAK EVEN POINT 
(The point at which income meets outgo) 


1948 1947 
157.02 95.67 
Low 32.50 52.31 
Weighted Average ......... 67.50 68.08 


1 The high indicates that production would have 
to be increased to 157.02 per cent before the in- 
come of this packer met the outgo. The adjusted 
weighted average or ‘‘median” in this case for 
the group is 54 per cent. This figure is compar- 
able with the 1947 average, 
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Prepared by 
DOUGLAS G. COLLEY aAnp 
ASSOCIATES 


Engineers and Accountants 


VARIABLE PROCESSING COSTS 


These were divided into two classes, 
Raw Materials and Direct Processing 
Costs. 


Raw Materials—This showed the green 
cost at the grower level by grade. Har- 
vesting expenses included the cost of 
operating and maintaining the mechan- 
ical pickers. Seed, Hauling, Fieldmen’s 
salaries and expenses and all sundry ex- 
penses incidental to deliver at the can- 
nery. For the benefit of new partici- 
pants, it was again pointed out that cost 
comparisons at the grower level were 
not equitable for the reason that meth- 
ods of buying differed in so many in- 
stances, e.g., 


The following, the second annual 
report of cost factors in packing 
corn in the Tri-States area, clearly 
shows the wide variations in can- 
ners’ costs step by step. Member 
canners are enabled to compare 
their own costs with the mean and 
to take corrective steps where indi- 
cated. 


(a) Some bought on a delivered basis, 
others in the field. 

(b) Some did their own harvesting 
and hauling while others con- 
tracted to have this done. 

(c) Some supplied seed while others 
sold it, ete. 


While the delivered cost is to be con- 
sidered the comparable element in this 
group a study of the particular items in 
relation to the whole is very desirable 
because it clearly demonstrates the effect 
of the different methods used when buy- 
ing: To illustrate this most important 
phase, green costs have been converted 
to point relationships and are shown 
below; 


Wt. 

High Low Aver. 

Green cost (grower level)... 100.00 52.03 77.05 
14.50 2.79 10.47 
Seed 8.57 1.64 2.64 
Other? 9.81 6.53 7.60 
102.69 75.26 89.07 

2 Includes, Hauling, Field supplies, Grading, 


Growers Incentive, and Fieldmen’s salaries and ex- 
penses. 

Packers were cautioned to study this 
very carefully as it represented the 
greatest single item of cost. 

The spread between the high and the 
low cost for the fancy grade on a pack 
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weight basis was 89.77 per cent with a 
weighted average of 22.38 per cent. For 
the Extra Standard the range was 45.80 
per cent with a weighted average of 
35.26 per cent and for the Standard 
30.15 and 6.55 per cent respectively. 


It was suggested that the raw ma- 
terial picture evidenced an utter disre- 
gard for standard procedure. Just why 
should the delivered cost, regardless of 
grade vary by 36.45% between the high 
and the low cost. In terms of dollars 
and cents with corn at $22.00 it would 
mean a difference of approximately fif- 
teen (15) cents per dozen No. 2 cans. 


Direct Costs — The second section of 
the variable cost report dealt with the 
direct processing costs. Here again the 
spread between the high and low cost 
packers was quite noticeable. Labor 
varied as much as 147.71 per cent be- 
tween the high and the low. Compared 
with 1947 there was an increase of 5.17 
per cent in the high cost, the low in- 
creased by 3.18 per cent but for the 
weighted average there was a decrease 
of 21.54 per cent. This was accounted 
for by the fact that the volume produc. 
tion resided with the low labor cost pack- 
ers. Other elements such as Light, Heat 
and Power showed a marked difference 
between the high and low. The total 
processing costs exclusive of the raw ma- 
terials showed a range of 36.24 points 
between the high and the low with a 
weighted average spread of 23.15 points. 
Following are the point relationships of 
some of the more important elements 
compared with those for the 1947 season. 
The total for the high cost for 1948 being 
100 points. 


Wt. 
High Low Aver. 


1948 29.70 11.99 17.88 
1947 28.24 11.62 21.67 
Cans & Cases .........00 1948 49.48 48.60 45.05 
1947 41.34 39.70 40.61 
Light Heat & Power....1948 4.48 1.46 2.87 
1947 3.38 1.23 2.36 


Factory Supplies, 
1948 2.74 14 93 
1947 2.12 1.09 1.46 
1948 3.72 3.29 8.50 
; 1947 4,27 2.87 3.82 


1948 9.93 3.28 6.67 
1947 6.22 -73 3.80 
Total (except raw)....1948 100.00 63.76 76.85 
1947 85.57 57.24 78.72 


Includes, Machine ‘rentals, Quality control, 
Employees welfare, Canteen and Labor camp ex 
penses and ete. 


This will serve to give some idea of 
the spread between the high and the low 
cost for the two years. The largest vari- 
ation is of course in the labor. Actually, 
in terms of per cent, the dollar and cent 
spread between the high and the low cost 
for the raw materials and_ processing 
costs regardless of the fixed costs was 
34.46 per cent with a weighted average 
of 15.25 per cent. Compared with 1947 
the percentage relationships were 23.8 
and 10.47 respectively- 
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FIXED PROCESSING COSTS 


This section was patterned after the 
1947 report. There were some changes 
in the cost elements but generally speak- 
ing they compared unfavorably with the 
previous costs. For the purpose of il- 
lustration, the costs for the various ele- 
ments are shown below expressed in per 
cent to the total cost for this group. 


wt 
High Low Aver. 

Executive & Supervisory 
Salaries ........ 20.80 5.76 18.46 
Building & Mchy. Repairs 34.18 12.17 19.77 
25.30 4.19 15.46 
Insurance & Taxes 15.09 5,24 £.57 
Other 1.64 1.09 1.54 
« 100.00 38.45 63.80 
The 1947 relationship was 82.37 3325 54.17 


Executive salaries are charged on the 
basis of the time spent in each depart- 
ment. This accounts for the wide differ- 
ence between the high and the low cost 
for this element in the several depart- 
ments, processing, sales and administra- 
tive. Actually the salaries measured in 
relation to sales were found to be equit- 
able. Repairs, Depreciation and Insur- 
ance and Taxes all show wide variations, 
likewise the total for the fixed processing 
costs. 


Warehouse and Shipping — These ex- 
penses varied considerably. Labor ranged 
from 4.84 per cent of the weighted aver- 
age selling price to 1.23 with a weighted 
average of 2.55 per cent. The spread 
between the total for the high and low 
cost was 54.65 per cent and the weighted 
average totalled 71.97 per cent of the 
high cost. 


Selling Expenses—Certain elements in 
this category showed decided increases 
over the 1947 cost. A comparison ex- 
pressed in points for the more important 
elements compared with 1947 follows: 


Weighted Average 


1948 1947 

Executive & Sales Salaries........ 20.58 18.32 

‘Brokerage 39.80 45.76 

Other* 39.62 23.08 

Total 100.00 87.16 

‘Includes, Cast discount, Swell allowance and 
payroll taxes, 


General & Administrative Expenses — 
These showed an increase of 24.03 per 
cent over the 1947 cost for the total of 
the weighted average. The range be- 
tween the high and low cost for all of 
the elements was exceptionally wide. 
Following are the point values for both 
the high and the low with a comparison 
of the weighted average for the previous 
year. 


Wt. Aver. 

High Low 1948 1947 

Executive Salaries .......... 40.25 4.52 21.57 16.70 

Office Salaries 18.98 .79 815 7.97 

Telephone & Telegraph.. 2.72 .53 1.58 1.22 
Yntercst (including mort- 

wage, if any).......... 11.27 .70 7.10 2.84 

4.86 .44 1.01 1.10 

21.92 2.23 15.34 6.92 

100.00 9.21 54.75 386.75 


*Included, Office expenses, 


Legal and audit, 
Dues und Subscriptions, ete. 


This clearly illustrates the sharp in- 
Crease in these costs during 1948 over 
the previous year and the almost un- 
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RELATIVE POSITION OF COSTS IN PACKING CORN 1948 SEASON 


Pea CENT CAPACITY 


OPERATING 
Doveias G. Coury 
MALDIAN 
low 3 
on 
4 32.90% i 
all, 
¢ 
“ 
» Pi “i 
$ 
al = 
° 
m 
z 109 v 
| 
<4 
4 
z 
2 


GRAPHIC OPERATING STATEMENT. This evoked a great deal of interest. It was 
explained that the chart was an actual picture of the operation as a whole and was in 
reality a “Graphic Profit and Loss Statement” designed to show the costs and profits 
or losses at various stages of production. 


Up the left hand side is the dollar scale 
and across the top is the capacity scale expressed in per cent of sales income. 


The 


line “Sales Value of Production”, represents the value of the pack at the opening 


prices. 


In other words had the pack been sold at the opening prices the sales income 


would have been as shown and the narrow margin of profit realized. 


At any capacity point the readings in terms of dollars of sales, costs for the various 
elements and profits or losses can be determined. For example, at 67.5 percent of 
capacity, the weighted average cross over or break even point, sales income is $347,- 
000, labor costs $20,000, cans and cases $70,000, raw materials $100,000 ete., and 


profits nil. 


Members attention was specifically directed to the costs for the raw material com- 


pared with other costs over which management had control. 


Another item was the 


fixed expenses, these two items represent 48.91 per cent of the sales income dollar. 


They were stated to be entirely too high. 


believable spread between the high and 
the low. 


Total Cost to Pack & Sell (Excluding 
Raw)—This ran from 100 points for the 
high to 71.74 for the low with a weighted 
average of 84.58 points. For some pack- 
ers this clearly indicated a thorough 
examination of their expenses. The 1947 
point values compared with the 1948 
were 83.67 for the high 69.00 for the low 
with a weighted average of 77.75. 


Total Cost to Pack & Sell (Including 
Raw)—This cost regardless of grade ran 
from 137.76 points for the high to 107.20 
for the low with a weighted average of 
126.70. Here again the 1947 costs were 
much lower, 125.08 for the high, 106.61 
for the low and 112.67 for the weighted 
average. 


OTHER COSTS AND EXPENSES. 


Gross Profits—These are termed very 
low, especially when viewed from the 
standpoint of capital employed. A typ- 
ical return would be 8.19 per cent an- 
other 12.73, The weighted average gross 


September 5, 1949 


return on capital employed was not de- 
termined. 


The Profit Area was subjected to a 
great deal of discussion. Members at- 
tention was directed to the size of the 
expense area compared with the profit 
area. They were then asked to visualize 
the chart turned upside down thus sub- 
stituting the loss area for the profit 
area. It was further pointed out that 
the profit as shown for 1948 was in real- 
ity never earned because large stocks 
were sold.at prices far below the open- 
ing. 


The meeting was presided over by Mr. 
Parker Mitchell, Jr., Chairman of the 
Corn Committee who was ably assisted 
by Mr. Francis S. Silver Vice President 
and Director of the accounting program 
whose unremitting efforts to broaden the 
scope of the accounting field are well 
recognized and appreciated. The discus- 
sion was conducted by Douglas G. Colley 
of Douglas G. Colley and Associates 
who carried out the accounting work on 
behalf of the Association. 
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TIN ORDERS TO BE REVOKED 


Order M-81, which has limited the 
use of tin in can manufacture since early 
in the recent war, will be revoked De- 
cember 1, according to an announcement 
of the U. S. Department of Commerce, 
which also states that specification re- 
strictions on closures contained in order 
M-43 will also be lifted on that date. 
M-43 has been amended, effective im- 
mediately, to provide for the relatively 
free import of tin by private business. 
This action, the Department stated, is in 
keeping with its announced intention to 
decontrol tin as quickly as supplies ap- 
pear adequate to meet the needs of all 
industry and of the strategic stock pile. 


Latest estimates of world production 
and consumption reached at a_ recent 
conference of the International Tin 
Study Group in London, are as follows: 
Production ‘for 1949, 170,000 tons; for 
1950, 190,000 tons and for 1951, 205,000 
tons. Estimated consumption figures are 
138,000 tons in 1949, 158,000 tons in 1950 
and 162,000 tons in 1951. 


Although end-use restrictions of M-43 
are eliminated, the general frame work 
of the order remains in effect. 


BAIR CANNING COMPANY 
SUCCEEDS SHIRLEY AYR 


Theodore F. Bair has purchased all of 
the stock of the Shirley-Ayr Canning 
& Freezing Company of Mount Union, 
Pennsylvania, and the firm will here- 
after be known as Bair Canning Com- 
pany. Many improvements were made 
in preparation for this season’s opera- 
tions, including the erection of a new 
processing building 40 feet wide and 120 
feet long, the installation of three Sin- 
clair Scott Hydro Elevators, Pyrex Glass 
Pipe and a new Flume line from the vin- 
ing station to the processing rooms. 
Products packed are peas and tomatoes 
under the brand names of “Teddy Bair” 
and “Shirley Ayr’. Personnel of the 
firm consists of Mr. Bair as owner; 
Gerald E. Hudson, Management repre- 
sentative; and Warren G. Morgan, Field- 
man. 


MEGUIAR BACK ON THE JOB 


R. J. Meguiar, owner of the Mid-West 
Food Packers, Inc., Fowlerton, Indiana, 
and recuperating for the past two years 
from a heart attack, is back on the job 
and will pack extra fancy catsup prin- 
cipally for jobbers’ labels this season. 
Early in 1947 the plant suffered heavy 


damage by three different tornadoes but ’ 


has now been rebuilt and is one of the 
best equipped and the most sanitary 
plants in the Central West. 


NEWS AND PERSONALS 


CMSA PRESENTS TRADE 
JOURNAL LIBRARY TO NCA 


The Canning Machinery & Supplies 
Association has presented its library of 
some 330 bound volumes of canning in- 
dustry trade journals to the National 
Canners Association. These books have 
been assembled largely through the ef- 
forts of Secretary S. G. Gorsline down 
through the years, and some of which 
date back to 1887. Unfortunately, only 
a few early miscellaneous copies of THE 
CANNING TRADE were available, as 
all issues were completely destroyed in 
the Baltimore fire of 1904. 

The collection is the only one of its 
kind in existence and will become a part 
of NCA’s library of reference books 
maintained for the use of the canning 
industry and will be made available in 
the library facilities that will constitute 
a part of the new research and adminis- 
tration building now under construction 
in Washington. 


K-B PRODUCTS APPOINTS 
HABEL 


Al Habel, formerly connected with the 
Delaware Mushroom Cooperative Asso- 
ciation, has been appointed General 
Sales Manager of the K-B Products Cor- 
poration, Hudson, New York packers of 
mushrooms and mushroom specialties. 
The appointment became effective Au- 
gust 22. 


FLORIDA CITRUS MUTUAL 
APPOINTS DRURY 


Alden M. Drury, active in California 
and Texas citrus for many years, and 
former General Manager of the Texsun 
Citrus Exchange at Weslaco, Texas, has 
been appointed Executive Manager of 
the Florida Citrus Mutual of Lakeland, 
effective September 1. 


GORRELL PORTRAIT READY 


The Association of State and Regional 
Secretaries has had a portrait of Frank 
E. Gorrell, founding secretary of the Na- 
tional Canners Association, painted and 
last week the committee in charge, 
headed by William H. Sherman, passed 
upon the work in the studio of the artist, 
Raymond P. R. Neilson of New York 
City. 

The painting will be presented to NCA 
by the Association of State and Regional 
Secretaries and will be unveiled at ap- 
propriate ceremonies in connection .with 
the dedication and opening of the new 
NCA headquarters in Washington next 
year. 
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AMERICAN CAN TO MOVE 
NEW YORK OFFICES 


In one of the largest office leasing 
transactions ever closed in New York 
City, the American Can Company has 
taken more than six entire floors, con- 
taining approximately 180,000 square 
feet of space, in the new thirty-six story, 
fully air conditioned office building under 
construction at 100 Park Avenue on the 
west blockfront between Fortieth and 
Forty-first Streets on the site of the old 
Murray Hill Hotel. 

Under the terms of the lease, the new 
tenant will occupy the eighth through 
the thirteenth floors inclusively, plus a 
portion of the third floor for a term of 
twenty years. American Can has oc- 
cupied its present quarters at 230 Park 
Avenue since 1929. 

C. H. Black, president of American 
Can Company, said that the company 
has outgrown its present quarters and 
that the move is being made to effect a 
more efficient and economical office ar- 
rangement. “The floor plan of the new 
building and the air conditioning,” he 
said, “will provide a flexibility of office 
partitioning that will permit more work- 
ing space with no increase in total floor 
area.” 


Construction progress on the new sky- 
scraper has been so rapid, that initial 
occupancy is now being planned for late 
in December of this year, fully four 
months ahead of the original completion 
date. 

100 Park Avenue is one of the largest 
office building projects under way in the 
United States and the first skyscraper to 
be erected in the Grand Central zone 
since the early 1930’s. 


BACK PAY GRANTED CANNERY 
WORKERS 


The AFL California State Council of 
Cannery Unions has formally approved 
a $250,000 back pay settlement arranged 
by the National Labor Relations Board. 
The settlement provides for payment by 
the California Processors and Growers 
Association of this amount in back pay 
to cannery workers, terminating a case 
of four years’ standing. This grew out 
of a jurisdictional dispute between the 
AFL union and the CIO Food, Tobacco 
and Agricultural Workers Union. 

Closely associated with this announce- 
ment came a NRLB ruling from Wash- 
ington that workers are entitled to 4 
bargaining election each year in a case 
involving the Fruitvale Canning Com- 
pany in Oakland, California. The elec- 
tion is to be held as soon as _ possible 
after September 3, anniversary of the 
last balloting. The CIO union qualified 
for the election recently when its leaders 
signed non-Communist affidavits. 
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TAKES CARE POST 


Burl W. Brant, well known in food in- 
dustry circles, has been appointed assis- 
tant executive director of CARE (Co- 
operative for American Remittances to 
Europe, Ine.) effective September 15. 

Mr. Brant, originally a food broker, 
served for seven years as sales manager 
for Sutter Packing Co. and was for four 
years a director of the Canners’ League 
of California. When Safeway Stores 
absorbed Sutter, Mr. Brant assumed 
charge of the chain’s purchasing offices 
in Chicago. After six years with Safe- 
way, he went to Kroger. He comes to 
CARE from Virginia Canfoods, Ince., 
Timberville, Virginia, where he served 
as general manager for a year and a 
half. 


RODGERS HEADS SCHMIDT 
SALES 


Robert J. Rodgers has been named 
sales manager of the Packaging Division 
of The E. F. Schmidt Company of Mil- 
waukee. Formerly in a similar position 
at Wilmanns Lithographing Company 
(acquired by the Schmidt concern in 
1948) Rodgers will head the new divi- 
sion specializing in label production, box 
wraps, and other packaging material. 
The announcement was made by Don L. 
Bell, Schmidt sales director, who stated 
that both production and creative art 
services have been completely merged, 
with the two plants now operating under 
one management. 


FIRST MACHINERY REWARDS 
EMPLOYEES 


The trend in employee Profit Sharing 
continued this week in the formation of 
a new corporation, called the Equipment 
Clearing House Ine. of which the stock 
holders are all former employees of the 
First Machinery Corp. 

Fred R. Firstenberg, President of 
FMC established the Profit Sharing 
Fund seven years ago with the thought 
in mind to accomplish the formation of 
this new company for the benefit of his 
faithful and loyal employees. A sub- 
stantial sum was thus accumulated. 

Not only does Equipment Clearing 
House, Inc. have the blessing of the par- 
ent company, but Mr. Firstenberg con- 
tinues the encouragement by serving as 
Chairman of the Board for the new cor- 
poration. 

Other stockholders and officials are 
David M. Gold, President; Ed Morris, 
Vice-Pres.; A. Harold Alexander, Secre- 
tary; M. Leipzig, Treasurer. Equipment 
Clearing House, Inc. will engage in the 
purchase of and. sale of equipment for 
the processing of Chemicals, Foods and 
kindred products; offices, shops and ware- 
ey will be at 289-10th St. Brooklyn 

The First Machinery Corp. of 157 
Hudson St. N. Y. 13, N. Y. will continue 
to deal in Equipment and Machinery 
With special emphasis on large plant 
liquidations and projects requiring 
Major capital investment. 
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PHILLIPS SALES PROMOTION 


“Win-a-Packard” is what millions of 
newspaper readers, radio listeners and 
television viewers will be seeing and 
hearing in the fall sales promotion cam- 
paign of the Phiilips Packing Company, 
Ine. 

A total of 4 Packard Sedans, 50 Ben- 
rus Wrist Watches and 100 other prizes 
will be awarded in a contest for the best 
letters sent in by consumers, completing 
the sentence, “I like Phillips Delicious 
because—” 

A new and novel feature of the cur- 
rent contest makes it possible for grocers 


to win the same identical prizes their © 


customers win. 

In addition to the use of newspapers 
and radio in localized metropolitan areas, 
the promotion is being featured on the 
Columbia Television Network each Wed- 
nesday evening at 6:30 on the Lucky 
Pup Show, reaching New York, Philadel- 
phia, Baltimore, Washington, Cleveland, 
Cincinnati, Detroit and Chicago. 


CANNED POULTRY 


The quantity of poultry canned or 
used in canning during July totaled 
10,299,000 lbs. This total is 18% less 
than the 12,490,000 lbs. used in July last 
year. The quantity used during the first 
7 months of this year totaled 74,834,000 
lbs., compared with 85,898,000 Ibs. dur- 
ing the same period last year, a decrease 
of 13%. 


BROWN INSTRUMENT 
APPOINTS ROBINSON 


John A. Robinson, who started with 
the Brown Instrument Division of Min- 
neapolis Honeywell Regulator Company 
in Philadelphia 20 years ago, has been 
named Regional Sales Manager for the 
Midwest, Northwest, Rocky Mountain 
and Pacific Coast areas, W. H. Stein- 
kamp, Field Sales Manager, has an- 
nounced. The appointment is in line with 
the company’s plans to extend the sale 
of its products in new markets and to 
meet a growing demand for industrial 
instrumentation of the West. More re- 
cently Mr. Robinson has been Chicago 
Branch Industrial Manager and is being 
succeeded in that post by Charles E. 
Sharp, who has assisted him for the past 
five years. 


VAN CAMP OFFERS STOCK 


The Van Camp Sea Food Co.,. Inc., 
Terminal Island, California, has regis- 
tered an offering of 125,000 shares of 
$2.00 par common stock. The offering is 
made up of 100,000 shares to be sold by 
five of the company’s leading stockhold- 
ers, and the firm will sell the remaining 
25,000 shares. Receipts of the sale of 
company securities will be added to the 
general funds but it will receive no part 
of the sale of 100,000 shares offered by 
stockholders. 
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WEST COAST NOTES 
VAN CLEVE JOINS LA MIRADA 


Bert Van Cleve, manager of the San 
Francisco, California office of the Olive 
Advisory Board, has resigned that posi- 
tion to become sales manager of the La 
Mirada Olive Company, Inc., Corning, 
California, the change becoming effec- 
tive September 1. His new offices are at 
116 New Montgomery St., San Fran- 
cisco. 


WIDDICOMBE’S TO SELL 
CAPITAL STOCK 


Widdicombe’s, Inc., 2921 Burbank 
Blvd., Burbank, California, has been 
granted a permit to sell part of its capi- 
tal stock of 2500 shares to carry on the 
canning and preserving of fruits. Direc- 
tors are Elizabeth M. Widdicombe, 
Marion W. and John B. Gaskill. 


MILTON P. DUFFY HONORED 


The California State Board of Public 
Health recently adopted a resolution con- 
gratulating Milton P. Duffy on his 
thirty-fifth anniversary with this organ- 
ization. Mr. Duffy joined the State De- 
partment of Public Health in 1914 as one 
of its first food and drugs inspectors. He 
has earned an international reputation 
in food and drug and cannery inspection 
work and is a member of the Food Stand- 
ards Committee of the Federal Food and 
Drug Administration. He spent several 
months in Japan last year as an expert 
consultant to the U. S. Army of Occupa- 
tion. 


HAWAIIAN PINE PROFITS 


The Hawaiian Pineapple Company, 
Ltd., Honolulu, T. H., reports a net 
profit of $4,635,989, or $3.12 a share for 
the fiscal year ended May 31. This com- 
pares with a net profit of $2,927,658, or 
$1.99 a share, in the previous year. 
Earning figures cover operations of the 
Hawaiian Pineapple company and its 
wholly owned subsidiaries, the Baron- 
Gray Packing Co., of San Jose, Califor- 
nia, and Isleways, Ltd. President Harry 
A. White directed attention to the fact 
that the improved profit was due to the 
relatively favorable conditions experi- 
enced in the company’s pineapple oper- 
ations, with a large tonnage harvested 
during the fiscal year and a ready mar- 
ket for all that could be delivered. In 
a supplement to the annual report he 
said that inability to ship pineapple 
products to the mainland, resulting from 
the longshoremen’s strike, has weakened 
the company’s sales position in the main- 
land markets and lowered its cash re- 
sources. This has made necessary sub- 
stantial borrowings. 
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“Independent” (non National Adver- 
tisers) corn canners are being asked by 
a committee of canners to chip in 4c per 
case to an “Independent Corn Canners’ 
Merchandising Fund”. The case basis is 
1948 carryover as of September 1, 1949 
plus 1949 pack. The committee has the 
blessing of the Corn Canners Service 
Bureau with Secretary Burr, an ex- 
officio member. Funds are being solicited 
from both members and non members of 
the bureau. The merchandising cam- 
paign is scheduled for October 29 to No- 
vember 19 inclusive if sufficient funds 
are received. Otherwise, the money will 
be returned (less up to 6% for organ- 
izing expense) unless the _ subscriber 
elects to leave all or part of such funds 
on deposit in escrow and to request the 
committee to continue its organizing ef- 
forts with the objective of completing 
organization as quickly as possible aimed 
at conducting a nationwide promotion on 
the same scale as planned as soon after 
January 1, 1950 as is possible. 

One third of the estimated dues are 
to be enclosed with subscription agree- 
ment, checks should be made payable to 
“Harris Trust & Savings Bank” and 
forwarded together with signed original 
and duplicate subscription blank to 
“Committee to Raise Independent Corn 
Canners Merchandising Fund”, Room 
518, 332 S. Michigan Ave., Chicago 4, Il. 

A letter to independent corn canners 
under date of August 29 said in part: 

“If a powerful, national promotion in 
support of independently packed canned 
corn is to be carried on this Fall, Octo- 
ber 29th to November 19th is the latest 


CORN CANNERS PLAN FALL MERCHANDISING DRIVE 


period during which it can be effectively 
conducted. In order to allow distribu- 
tors and ourselves minimum time to ar- 
range for publicity, point-of-purchase 
material and advertising, the decision 
whether or not the program is to be 
launched must be made by September 
1Cth—or two or three days thereafter at 
the very latest. 

“Enclosed is a subscription form. The 
price per case is a bargain. Members of 
Canned Pea Association paid 2% times 
as much per case for their first national 
promotion in the Spring of 1948. We 
can take advantage of lessons they have 
learned and employ the advertising 
agency and the trained personnel that 
serve them. We can capitalize on the 
excellent working relations which Can- 
ned Pea Association has established with 
a very large number of cooperating dis- 
tributors throughout the country. 

“We invite you to sign the subscrip- 
tion form and mail it with your check 
just as quickly as decision in your com- 
pany can be made. Swift action by you 
can be published and serve as encourage- 
ment to others. 

“Yours for mutually advantageous co- 
operation,” 

Sincerely, 

George Borg 
Norman M. Spain 
C. Luther Swaim 
Reynold Peterson 
James M. Shriver 
G. B. Silver 
Francis Silver 
Harvey Burr (Ex 

officio)” 


John Kramer, 
Chairman 

Robert D. Baker 

Robert Engle 

H. A. Resenhoeft 

Richard Schlecht 

Edward H. Dunlap 

Keith More 

Guy E. Pollock 


THE NEW FLORIDA CITRUS REGULATIONS 


The new Florida Citrus Code which 
requires the registration of brands, 
labels and trademarks used on canned 
citrus products, according to the grade 
of product to be shipped, has been im- 
plemented with the issuance of regula- 
tions by the Florida Citrus Commission. 
The regulations became effective August 
15. Registrations pursuant thereto must 
be made before October 1 of each year. 

Besides grade label registration, the 
regulations require maturity tests, adopt 
grade standards for canned citrus prod- 
ucts, provide for the manner of sampling 
and testing to determine grade and for 
the issuance of certificates of inspection 
and the registration of plants, require 
loading manifests itemized by grade and 
showing respective code numbers, and 
establish procedures for the handling of 
unwholesome fruit offered canners. 

Text of Regulation No. 21, entitled 
“Registration and Use of Labels, Canned 
or Concentrated Citrus Products”, fol- 
lows: 

SECTION 1— Registration with the 
Florida Citrus Commission of all labels, 
brands or trademarks to be used on or 
in connection with canned or concen- 
trated citrus products must be made be- 
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fore October 1 of each shipping season 
for use during the then current season. 
No registration of labels for a particu- 
lar shipping season will be made by the 
Commission after October 1 except in 
extreme cases where facts are duly pre- 
sented to the Commission indicating that 
the applicant is without fault and that 
such regulation is working an undue and 
unwarranted hardship in the particular 
instance. 


SECTION 2—Registration shall be ac- 
complished by submitting the actual 
labels to the Florida Citrus Commission 
for recordation. One copy of each regis- 
tered label, brand or trademark will be 
retained in the files of the Commission, 
and, after registration, one or more 
copies, as desired, of certified labels, 
brands or trademarks will be returned 
to the applicant. 


SECTION 3—All canning or concen- 
trating plants will be required to post 
in a conspicuous place in their plants 
an official copy of all labels to be used 
by them which have been registered 
with the Commission, said copies to bear 
the seal of the Florida Citrus Commis- 
sion and notation of the grades they rep- 
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resent as evidence that they have been 
registered. 


SECTION 4—A specific label shall be 
registered to represent one grade only. 
A label registered to represent a specific 
grade cannot be re-registered during the 
then current marketing season to repre- 
sent another grade except in cases where 
facts are presented to the Commission 
indicating that such restriction is work- 
ing an undue hardship. A label regis- 
tered to represent a specific grade can- 
not be used on a product of lower grade 
than that for which the label is regis- 
tered. A label registered to represent a 
specific grade cannot be used on a prod- 
uct of higher grade than that for which 
the label is registered unless the grade 
of the product be shown on the label of 
the immediate container. 


SECTION 5—A specific label may be 
registered for use on any one or more of 
the canned or concentrated citrus prod- 
ucts which are certified as “U. S. Grade 
A” or “Fancy” or “Florida Grade A”; 
likewise, a specific label may be regis- 
tered for use on any one or more of the 
canned or concentrated citrus products 
which are certified as “U. S. Grade B”, 
“U. S. Grade C”, “Florida Grade B”, or 
“Florida Grade C”. Provided, however, 
labels registered as “U. S. Grade A” or 
“Fancy” or “Florida Grade A” for use 
on single strength or concentrated citrus 
juices, may also be registered as “U. §S. 
Grade B”, or “Florida Grade B” for spe- 
cific use on grapefruit sections or salads. 


SECTION 6—Each processor shall 
adopt a system of coding containers that 
will serve as a means of identification 
for sampling, inspection and certifica- 
tion, and as a means of enforcement of 
the Florida Citrus Code of 1949. In cod- 
ing grapefruit sections and citrus salad, 
consideration shall be given to the prac- 
tice of “ring marks” or other designa- 
tions on containers to differentiate be- 
tween “Fancy” and “Broken” pack. 


NEW CRANBERRY LABEL 
PAYS OFF 


When Ocean Spray whole cranberry 
sauce appeared in a new can with an 
attractive cranberry label a year ago, 
sales immediately began to climb. A year 
later, they are five times higher. 


National Cranberry Association attrib- 
utes this increase in sales largely to the 
new container and its colorful label. 
Along the top and bottom of the label are 
bands of whole cranberries in their na 
tural brilliance, and the familiar Ocean 
Spray signature in the center has 4 
background of blue and white waves. 

Until a year ago, jellied cranberry 
sauce represented 90% of the canned 
cranberry business. Whole cranberry 
sauce in a tin with its eye-catching label 
is proving so popular that equal empha- 
sis is now being given to both products 0 
the company’s advertising and promo 
tion plans. 
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CROP REPORTS 


CORN 


INDIANAPOLIS, IND., Aug. 25 — Corn: 
Packing is well along with fair to good 
yields in most sections of the State, but 
not as good as estimated a few weeks 
ago. This applies to most other corn 
packing sections of the country. It is 
estimated that the total pack will be 
slightly less than that of last year. We 
believe the quality should average better 
than normal. 


RIDGELY, MD., Aug. 29—Corn: Crop 50 
per cent; finished. 


MADISON, WIs., Aug. 30—Corn: Pack- 
ing is past the peak and some plants will 
be pretty well through by the end of this 
week. Some earworm damage is _ re- 
ported. Although yields are reported 
dropping off, the average is still appar- 
ently about three tons and the average 
cut per ton about 25 cases, basis 2’s. In 
spite of the size of the pack the average 
quality is exceptionally high, probably as 
fine a quality as the State has ever pro- 
duced. 


TOMATOES 


INDIANAPOLIS, IND., Aug. 25—Toma- 
toes: The cessation of rainfall a week or 
ten days ago has, or should improve the 
quality of the raw stock, but the low 
temperatures over the past week-end 
slowed up ripening. Temperatures now 
are ideal and will soon produce heavier 
deliveries. Most plants are in operation 
but not running full capacity. The over- 
all prospects are not any better than 
they were a week ago. ‘In fact, it could 
easily be possible that Indiana with some 
67,000 acres would not produce much 
more than half as much tonnage as they 
did last year with nearly 90,000 acres. 
Furthermore, other tomato growing sec- 
tions are all estimating their tonnage 
downward, from 60 to 80 per cent of 
1948. While a few small lots of new 
pack have been sold, they are on a sale 
to sale basis. Indiana packers do not 
seem to be in any hurry about quoting 


established prices, preferring to wait 
and see, 


EASTON, MD., Aug. 23 — Tomatoes: 
Eastern Shore of Maryland crop is run- 
hing out fast. Delaware crop still pro- 
ducing in fair volume considering, but 
hot enough to make up for shortages. 
Price hovering around 45¢ to 50c a 
basket. Great many small tomatoes in 
every lot we’ve observed in each State. 
All indications show that last week and 
this week are tops for the season as far 
as volume is concerned. The yields pre- 
diction for the Del-Mar Peninsula for 
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AGRICULTURE 


the whole season is four tons. New Jer- 
sey seems to be edging up toward 6 tons. 
Throughout the entire season we have 
seen no one overburdened with raw stock. 
We have observed no factory which 
seemed to be straining very much. This 
is most unusual. A number of factories 
have already closed and others will do 
likewise in increasing numbers from Sep- 
tember 1 on. Interest in out-of-state to- 
matoes is very meagre as compared with 
previous years. Almost every canner 
seems interested in being able to recover 
costs and is not anxious about adding 
commissions and freight to his books. 


VINELAND, N. J., Aug. 30—Tomatoes: 
More acreage planted than last year. 
Yield relatively small compared to aver- 
age. Dry spell caused damage. 


SANDUSKY, OHIO, Aug. 27—Tomatoes: 
Crop looks like about 7 to 8 tons against 
13 tons last year. Acreage reduced 37 
per cent. 


OTHER ITEMS 


WASHINGTON, D. c., Aug. 24—Cranber- 
ries: BAE reports that the 1949 crop of 
cranberries is forecast at 803,000 bar- 
rels. Production 1948 was a record total 
of 967,700 barrels and the 10 year aver- 
age is 665,230 barrels. Each of the five 
cranberry States except Oregon has 
prospects for a smaller crop than last 
year but all except New Jersey are fore- 
cast above average. 


RIDGELY, MD., Aug. 29—Peas: Crop 85 
per cent; finished. 

Lima Beans: Crop will probably be 75 
per cent; start September 2. 

SANDUSKY, OHIO, Aug. 27—Cabbage: 
Crop looks like 5-6 tons, if we get rain, 
against 22 tons last year, on acreage re- 
duced 40 per cent. 

MADISON, WIS., Aug. 30—Snap Beans: 
Deliveries have dropped off sharply. 
Quality is very good considering the 
heavy yield. 

Lima Beans: Yields are somewhat bet- 
ter than normal but not as high as 
earlier conditions indicated. 

Beets: Yields are spotty but generally 
good with high percentage of small size 
beets. 


FARM SHORTS 


Farmers had more cattle on feed on 
January 1, 1949 than in any other year 
on record. 

Rotational grazing of permanent pas- 
tures yields more feed than nonrotated 
pasture. 

If newly cut lumber is one inch or 
less thick, at least two months of drying 
are necessary. 
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PICTSWEET FREEZES RECORD 
HARVEST OF STRAWBERRIES 


The largest strawberry pack in its 
history was recently completed by Pict- 
Sweet Foods, Inc., according to a spokes- 
man from the company’s production de- 
partment. The unusually heavy yield and 
excellent quality of the Pacific Northwest 
strawberry crop this year were credited 
to a sunny season with just enough rain 
to mature the fruit properly. 


During the strawberry season, Pict- 
Sweet carried on freezing operations 24 
hours a day, and at the peak, as many as 
24,000 flats of large Marshall berries ar- 
rived at the receiving platforms of the 
company’s four Washington freezing 
plants each day. The company also froze 
strawberries at its plant in Albany, Ore- 
gon. 


To harvest the record berry crop in the 
shortest possible time, more than 5,000 
pickers were employed on acreage for 
PictSweet plants alone. They included 
200 Puerto Ricans who were brought by 
plane to help supply adequate picking 
labor. Last year the company met the 
shortage of local pickers by chartering 
special trains to bring reinforcements 
from Seattle, 60 miles away. _ 


In addition to the routine work in- 
volved in getting a strawberry crop off 
the field and into the plant, fieldmen were 
engaged this year in experimenting with 
more than 100 varieties of strawberries 
for freezing. Field and processing tests 
of the trial varieties were conducted in 
cooperation with the Northwest Experi- 
ment Station in Mount Vernon. ; 


Part of the strawberries are grown on 
250 acres of company-operated farms; 
the rest are contracted from experienced 
growers. 


TAGLAIBUE APPOINTMENTS 


C. J. Tagliabue Corporation, wholly- 
owned subsidiary of the Weston Elec- 
trical Instrument Corporation, has an- 
nounced the appointment of the follow- 
ing district sales representatives: E. A. 
Thornwell, Inc., Atlanta; Ranson, Wal- 
lace & Company, Charlotte; Ambos-Jones 
Company, Cleveland; Butler and Land, 
Dallas; Lynn Elliott Company, Houston; 
Curtis H. Stout, Little Rock; Geeseka 
and Pinkney, Minneapolis; Joralemon, 
Craig & Company, Philadelphia; J. E. 
Redmond Supply Company, Phoenix; 
and, Riddle and Hubbell, Tulsa. 


The complete line of Tagliabue instru- 
ments includes automatic controllers, 
hydrometers, hygrometers, moisture me- 
ters, oil testing instruments, pyrometers, 
recorders, recorder controllers, resistance 
thermometers, thermometers (all types), 
vacuum gages and valves. 
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WEEKLY REVIEW 


Citrus Crop Damage Studied—Quality Peach 
Pack Proving Attractive — Corn Prospects 
Less Than A Month Ago — Beans Soften 
Slightly—Tomato Pack Disappointing— 
Apple Sauce Wanted. 


THE SITUATION—While trading in 
the canned foods mart continued active as 
buyers continued to order in replacement 
lots, speculation as to the probable dam- 
age to the citrus crop from last week’s 
hurricane featured the market. The an- 
nouncement that U.S.D.A. had awarded 
contracts for 937,210 cases of canned 
peaches for the School Lunch Program 
caused renewed interest in this item. 
Late last week came the announcement 
that the same agency would purchase 
155,000 cases of tomato paste. A down- 
ward revision in pear prices stimulated 
interest. Corn canners continued their 
drive for quality by skipping bunched 
acreage and the announcement of a drive 
for funds for a corn merchandising pro- 
gram was received with interest. 


CITRUS—Florida Citrus Canners’ Co- 
operative, of Lake Wales, in an analysis 
of the hurricane damage, estimated that 
from 30 to 35 per cent of Florida’s 
grapefruit crop, and from 5 to 8 per 
cent of the oranges, were blown from the 
trees. Ensuing losses, the coop. said, 
will total from 10 to 12 million boxes of 
grapefruit and from 4 to 5 million boxes 
of oranges. 


“While orange crop losses are less 
than grapefruit losses,” the report 
pointed out, “the estimated reduction in 
the Florida orange crop, along with the 
shortage of grapefruit, will materially 
affect prices for both fresh and canning 
oranges. The anticipated increase in the 
use of oranges for frozen concentrate, 
from 8,216,000 boxes last season to 20,- 
000,000 boxes next season, will reduce 
the quantity of oranges available for 
canned orange juice and salad to about 
10 or, at the most, 12 million boxes, con- 
pared with 15,216,875 boxes used for 
juice and salad during the past season.” 

With current holdings of citrus prod- 
ucts the lowest in many years, the hur- 
ricane is expected to exert a pronounced 
effect upon pricing of the coming sea- 
son’s pack, which will probably get under 
way with a little grapefruit juice can- 
ning in November. There have been no 
‘indications as yet, however, of canners’ 
-price views from the 1949-50 canned 
citrus products packs. 


What with the above conditions it was 
somewhat surprising to see the first 
downward revision of Florida citrus 
juice prices in many months. Although 
several firms have withdrawn, others 
have lowered 2’s orange juice to $1.90 
from $2.02%4, to meet the competition of 
California canners, some of whom are 
quoting 2’s at $1.65. 
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MARKET NEWS 


PEACHES — Heavy movement of a 
large peach pack, the quality of which 
literally has buyers drooling, is expected. 
Consumers are expected to purchase this 
wanted item freely at the attractive 
prices prevailing. Further strength was 
added when nearly a million cases were 
purchased for school lunch feeding. E1- 
bertas are getting exceptionally good 
call. 


CORN — While there is little doubt 
that the corn pack will turn out above 
average, indications are that it will not 
be nearly as large as expected a month 
ago. The field jumping is paying divi- 
dends in increased quality and lesser 
yield. The Tri-States expect a pack from 
a quarter to a third less than last year. 
Wisconsin reports prospects 10 to 15 per 
cent off from those a few weeks ago. 
Indiana reports a falling off, and so on. 
Distributors will watch the progress of 
the merchandising fund with interest. 
Success in this endeavor will spell added 
support from the buying fraternity. 
Prices remain substantially the same as 
reported last week. 


BEANS — Some softness has_ been 
noted in beans, especially in the lower 
grades. The packs are about over now 
in New York and Wisconsin. The Tri- 
States and the Ozarks are operating in a 
small way. Prices are quoted freely and 
summarized on our price page. 


TOMATOES—While it is still possible 
to buy odd lots of tomatoes in the Tri- 
States at $1.10, most canners are asking 
a minimum of $1.15 with a good many 
withdrawn, with an eye to a $1.25 mar- 
ket. Indiana canners for the most part 
continue to remain out of the market. 
For all practical purposes, the Tri-States 
are winding up a very disappointing sea- 
son with tomatoes running exceptionally 
small and poor. Yield for the Del-Mar 
Peninsula is reported by the Tri-State 
Packers Association, at 4 tons, New Jer- 
sey nearly 6 tons. Indiana don’t expect 
more than half of last year’s tonnage. 
California’s acreage has been cut dras- 
tically. 


APPLE SAUCE — The Lyndonville 
Canning Company of Lyndonville, New 
York, listed opening prices of their extra 
fancy apple sauce for prompt delivery as 
follows: 

8 ounce, 80c; 2’s, $1.45 and 10’s, $6.50. 
Dietetic is offered in the 8 ounce and No. 
2 sizes at 80c and $1.45 respectively. 
Other packers are quoting rather gener- 
ally at $1.15, $1.25 and $6.00 for 303’s, 2’s 
and 10’s respectively. With distributors’ 
stocks at the vanishing point, orders for 
prompt delivery are reported on the 
heavy side. 


OTHER ITEMS—Pea canners in Wis- 
consin are apparently cashing in heavily 
on the coming “Stock your Pantry Sale”. 
Movement from that area is reported as 
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extremely heavy while the situation con- 
tinues rather dull in other sections. Wis- 
consin canners make up about two-thirds 
of the membership of the Canned Pea 
Association. Shipments of beets continue 
in good volume. Carrots are getting at- 
tention. A price of $26, issued by Cal- 
pak this week on red salmon, caused a 
stir. The price is $1.00 under that of an- 
other major packer. The sardine run 
continues disappointing and tuna is on 
the quiet side. 


NEW YORK MARKET 


Broadening Activity Expected After Labor 
Day—Buyers Display More Confidence In 
Price Outlock—-Peaches For School Lunch— 
Mixed Feelings On Tomatoes—Corn Draws 
Attenticn——Peas Dull—Beans Ease Slightly 
— More Salmon Openings — Sardine Runs 
Continue Short — Increased Operations On 
Apple Sauce—Florida Citrus Prices Reduced 
To Meet California Competition. 


By “New York Stater” 


New York, Sept. 2, 1949 


THE SITUATION—Labor Day is ex- 
pected to mark a turning point in can- 
ned foods trade, and operators are look- 
ing for a gradually broadening activity 
throughout the list during the closing 
months of the year. Principal develop- 
ments in the market during the current 
week included announcement of opening 
prices on Alaska salmon by a major fac- 
tor, and a reduction in Florida canned 
orange juice prices. A number of addi- 
tional openings on fruits were also made 
public during the period. 


THE OUTLOOK — Distributors are 
viewing the price outlook with more con- 
fidence, but are reluctant to “take a posi- 
tion” in canned foods, notwithstanding 
the fact that some items appear most 
attractively priced at current levels. Re- 
placement buying, however, should show 
improvement as many distributors have 
permitted their inventories to run down 
below prudent levels. This is particular- 
ly true in the case of private label oper- 
ators, in many instances, according te 
trade report, indicating that top grades 
of canned foods will come in for increas 
ing attention from buyers. 


USDA BUYS PEACHES—Of inter- 
est to canned foods traders was al- 
nouncement this week that the Depart- 
ment of Agriculture has closed contracts 
for the purchase of 937,210 cases of cal- 
ned peaches for the school lunch pro 
gram at an average price of $3.555 per 
case. Canners in California, New York, 
Oregon, and Washington shared in the 
awards. 
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MARKET NEWS 


TOMATOES—The situation continues 
mixed, with some canners holding stand- 
ard southern 2s at $1.15 and offerings 
from other quarters reported during the 
fore part of the week as low as $1.07% 
and $1.05. A good many canners remain 
entirely withdrawn from the market, and 
apparently are by no means convinced 
that their price view of $1.25 will not 
prevail when all of the returns are in. 
Meanwhile, midwest canners have been 
booking new pack standards at a re- 
ported range of $1.15 to $1.20, f.o.b. can- 


neries. 


CORN—New pack corn is coming in 
for some attention, following action by 
most canners in making known their 
prices. Fancy is holding the spotlight 
at the moment, although extra standards 
are also coming in for a little attention. 

PEAS — New business in peas was 
rather insignificant during the week and 
the price position showed no alteration. 


BEANS—The market for standards 
has eased off a peg and offerings of 
round pod 2s at $1.15 are fairly plenti- 
ful, with flat beans reported down to 
$1.10. 


SALMON—Opening prices on Alaska 
salmon were named by one of the leading 
“name brand” packers during the week 
on the basis of $26 per case for tall reds, 
$1 per case under the opening of another 
major factor. Red halves were priced at 
$16, with tall pinks at $19, f.o.b. Seattle. 
A summary of the statistical position of 
the salmon market was issued during 
the week by McGovern & McGovern of 
Seattle, who said: “The total pack in 
Alaska as of August 20th amounted to 
2,257,222 cases, as against 2,866,392 
cases on August 21, 1948, a shortage of 
609,170 cases. The shortage is reflected 
principally in the pack of reds and 
chums. Reds show a shortage of 668,- 
804 cases and chums a shortage of 132,- 
033 cases, whereas there is an increase 
of 207,102 cases in the pink pack.” 


SARDINES — Run of fish continues 
short off the Maine coast, and canners 
hold the market unchanged at $8, under 
moderate demand. California reports 
note a substantial increase in the sardine 
run. 


CALIFORNIA FRUITS — Opening 
prices on new pack pears were announced 
by a packer of a nationally-advertised 
brand this week at $2.85 for 2%%s and 
$1.75 for 303s, f.o.b. canneries. The can- 
ned peach situation was improved during 
the week by the placing of substantial 
government contracts in connection with 
the school lunch program. Trade demand 
for peaches is good, and influenced both 
by the good quality of this year’s packs 
and the possibility of a price upturn 
later in the season. Fruit cocktail is 
being sought, with pack curtailment ap- 
parently inevitable because of the ship- 
Ping ticup in Hawaii which has shut 
off normal supplies of pineapple tidbits 
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for mainland cocktail canners. No 
change in the ’cot situation is reported 
this week. 


APPLE SAUCE—Reports from pro- 
cessing quarters indicate a general in- 
crease in apple sauce canning operations 
this season, reflecting the improved crop. 
A leading New York canner during the 
week announced opening prices on extra 
fancy sauce on the basis of $6.50 for 10s, 
$1.45 for 2s, and 80 cents for the 8-ounce 
tin, f.o.b. cannery. Other New York 
State canners are quoting fancy sauce 
at $1.25 for 2s and $1.10 for 303s, with 
10s at $6.00. Distributors are not oper- 
ating on sauce to any extent as yet, pre- 
ferring to wait until all price returns are 
in from major canning areas. 


CITRUS—Florida citrus canners this 
week reduced canned orange juice prices 
to meet California competition, following 
sharp price cuts by the West Coast can- 
ners. The reductions bring No. 2 juice 
down to $1.90, a cut of 12% cents. This 
price compares with a quotation of $1.65 
for No. 2 fancy Valencia juice in Cali- 
fornia. The high freight rate on the 
California pack, of course, reacts to the 
advantage of Florida sellers, insofar as 
East Coast markets are concerned. The 
trade is still awaiting canner advices 
from Florida on the extent of the hurri- 
cane damage to the growing citrus crop 
as a possible augury of price trends on 
the 1949-50 pack, which gets under way 
toward the turn of the year. 


CHICAGO MARKET 


Market Activity Continues—Red Shortage 

Features Salmon—Buyers Look For Weaker 

Apple Sauce Prices—Quality And Yield Of 

Cern Improving—Citrus Packers Withdraw 

—tIndiana Tematoes Not Generally Offered 
—Peas Slow. 


By “Midwest” 


Chicago, IIl., Sept. 1, 1949 


THE MARKET — Business continues 
to roll along in pretty fair shape here 
in Chicago, with the situation more or 
less unchanged as to the present buying 
habits of the trade here. All orders are 
still for minimum quantities, and are be- 
ing placed with good frequency. Busi- 
ness at the wholesale and retail level is 
apparently holding up very well and the 
trade in general is being forced into the 
market, whether they like it or not, on 
most commodities, at frequent intervals. 
No price trouble is yet apparent on any 
item, although the trade is still mentally 
in a state of confusion as to what to ex- 
pect. 


SALMON—There is still some activ- 
ity in the salmon market, with pinks 
having apparently settled at a level of 
from $19.00 to $19.50 f.o.b. the coast 
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and some sales currently taking place. 
Tall reds, of course, are extremely 
strong, with prices ranging from $25.50 
up and very few available even at these 
levels. Buyers in Chicago are, at the 
moment, not doing much on reds as there 
was a fairly substantial quantity sold 
earlier at prices ranging from $23.00 to 
$24.00, shipment of which has arrived 
recently or is now in transit. There is 
no doubt, however, that the red situation 
is extremely short and that supplies will 
be entirely inadequate to meet the de- 
mand, based on the current movement. 
There is some interest being displayed in 
cohoes in view of the red shortage, and 
prices are varying quite a bit on this 
item. Strictly top quality fancy ocean 
caught cohoes are being quoted at $22.00, 
with other quotations on mediums reds 
running down to about $19.50 to $20.00, 
depending on quality. Halves cohoes are 
currently reported available at around 
$12.50. Chums have shown some strength 
up to $17.00. 


APPLE SAUCE—Apple sauce is still 
generally being quoted at $1.25 factory 
from practically all districts. There has 
been some buying for immediate ship- 
ment out of early pack sauce, but there 
has been very little business placed on 
the regular line at these prices as the 
buyers are displaying a marked lack of 
confidence in this market level. The gen- 
eral feeling among the buyers here is 
that there is a heavy apple crop and that 
some difference in price between the vari- 
ous producing areas is bound to show 
up. It is reported here today that one 
canner in New York State has offered 
sauce at $1.15, but this is not as yet defi- 
nitely confirmed. 


CORN—The corn pack is coming along 
nicely and some improvement is noted 
as the later plantings are coming on. 
There is still a considerable amount of 
acreage being skipped in Wisconsin in 
order to maintain quality, but according 
to reports received from the state, yields 
are improving nicely. The situation is 
still spotty, however, and cannot really 
be generalized. No. 10 strictly fancy 
whole kernel corn is still being quoted 
at prices ranging from $8.00 to $8.50 
with most of the business being done on 
a basis of $8.00. No. 2 fancy cream style 
and whole kernel are reported to be 
quoted presently at prices ranging 
around $1.50. 


CITRUS JUICES—tThe citrus juice 
picture this week was marked by the 
withdrawal of many, if not all, of the 
Florida packers as the hurricane damage 
to the citrus industry in Florida is re- 
ported to be very heavy. No detailed 
information is as yet available. 


TOMATOES—tThe situation so far as 
Indiana tomatces is concerned is still 
more or less hanging fire, with the re- 
port current that in a few spots in Indi- 
ana No. 2 standards can be bought at 
$1.10, while old pack extra standard are 


13 


3 
* 
4 
4 
py 
= 
4 
j 
| 
| 
| 
| 
| 
{ 
¥ 
) 
a 
9 
bad ° 


MARKET NEWS 


currently going for about $1.20 to $1.25. 
The Eastern market has firmed up con- 
siderably with asking prices around 
$1.15 and it is reported that there were 
a number of short deliveries on pur- 
chases of Eastern tomatoes made earlier 
at very low prices. 


PEAS—tThe pea market is rather slow 
at the present time, with No. 2 standard 
4s still hanging around $1.00 and stand- 
ard 3s around $1.05, with extra standard 
38s around $1.25. 8 oz. extra standard 4s 
are available at around 75c and extra 
standard 38s at around 80c. However, 
movement at the moment is slow and 
there is not much life to the market. 


CALIFORNIA MARKET 


Market Trend Defined—Dry Bean Market 
Slow—Trade Elated Over Quality Of Peaches 
— Large Pear Pack — Tomato Rush On — 
Northwest Pea Prices—First Sardine Catches 
Heavy—Cal-Pack Names Salmon Prices. 


By “Berkeley” 


Berkeley, Calif., Sept. 1, 1949 


THE SITUATION — Opening prices 
on most California and Pacific Coast 
canned products have been named and 
market trends are commencing to become 
fairly well defined. Packs are running 
the gamut from large, as is the case in 
peaches and pears, to small, as in sal- 
mon. There is still a trend noticed among 
buyers to confine purchases to stocks 
needed in the immediate future, but this 
is not as marked as it was six or eight 
months ago. Surpluses have been whit- 
tled down to comparatively low levels, in 
most instances, and more and more buy- 
ers are anticipating as in former years. 
Feeling is gaining impetus that prices 
have already dragged bottom and that 
there will be advances made later in the 
season when some items may be in short 
supply. 


DRY BEANS—The California dry 
bean market continues rather slow, with 
both dealers and canners withholding im- 
portant purchases until the new crop has 
been harvested. Indications now point 
to lower Government support prices for 
the 1949 crop. Crop prospects remain 
favorable, with warm weather in the 
principal growing districts. U.S. No. 1 
small white beans are generally held at 
$8.65 for immediate delivery, but can- 
ners are buying for immediate require- 
ments only as new crop is being offered 
at $7.35 to $7.50 for October shipment. 
Baby Limas have declined about 50 cents 
per one hundred pounds during the week 
and are now available at $8.00 to $8.25. 


PEACHES—tThe canning of peaches 
is rapidly approaching an end in Cali- 
fornia, with harvesting over in some dis- 
tricts. Growers and canners are still 
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exulting over the fine quality of the fruit 
and the resultant appearance of the 
pack. California Elbertas are enjoying 
a good early sale at prices about as fol- 
lows: No. 1 tall choice, sliced or halves, 
heavy syrup, $1.65; No. 1 fancy, $1.95; 
No. 2% choice, $2.75; No. 2% fancy, 
$3.10, and No. 2% irregular halves or 
slices, $2.00. During the week the Cali- 
fornia Packing Corporation has come out 
with tentative opening prices on North- 
west pack Elbertas under featured 
brands at $3.15 for No. 2%s and $2.00 
for No. 1 talls, either halves or sliced. 
Yellow cling peaches are selling in good 
size lots, with the trade giving close at- 
tention to Government inquiries for size- 
able quantities. If there is a surplus on 
this fruit it promises to be in the fancy 
and choice grades. Private label buyers 
are quite happy over the situation which 
enables them to have such high quality 
fruit to offer under their brands. 


PEARS —The situation on canned 
pears is not entirely a happy one, with 
a large pack being made and the con- 
suming public weaned away from this 
fruit by the extremely high prices that 
prevailed on last year’s pack. The Cali- 
fornia Packing Corporation has just 
brought out its tentative opening prices 
on both California and Northwest pack 
and these are identical on the items 
listed. No. 2% halves are quoted at 
$2.85, No. 303 halves at $1.75, for Del 
Monte and featured brand, with No. 303 
glass pack from the Pacific Northwest at 
$2.00 for sliced. Standard halves are 
priced at $2.50 for No. 2%s and $8.75 
for No. 10s. This firm has also come 
out with quotations’ on peach nectar and 
pear nectar of Northwest pack under its 
featured brand. Elberta peach nectar 
is quoted at 85 cents and pear nectar at 
921% cents a dozen. 


TOMATOES—The canning of toma- 
toes got under way on quite an extensive 
scale with the passing of August, with 
canners experiencing somewhat of a 
rush. Tomatoes came on a little earlier 
than usual, with peaches holding on a 
little later, taxing the facilities of some 
plants for a few days. This item con- 
tinues about the weakest in the list, with 
the largest carryover and a somewhat in- 
different demand. Canners are puzzled 
as to just what to pack, with some going 
in for tomato paste and puree on a 
larger scale than in the past. These are 
items that have shown an improved de- 
mand in recent months. 


PEAS—Peas are not packed in vol- 
ume in California, but some California 
canners with nation-wide distribution go 
in strongly for this item, operating 
plants in the Pacific Northwest, Utah 
and the Midwest. One of these has 
brought out prices on Northwest pack 
as follows: No. 303, extra standard 
blended sugar peas, $1.25, with 4-5-6- 
sieve, $1.121%4 and 5-6-sieve, $1.10. Utah 
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pack of sugar peas is qouted as follows: 
No. 2 extra standard 4-sieve $1.37%, 
5-sieve $1.27% and 6-sieve, $1.25; No. 
303, extra standard blended, $1.15; 
5-sieve, $1.12% and 6-sieve, $1.10; No, 
10, extra standard, 4-sieve, $7.00; 5-sieve, 
$6.75 and 6-sieve, $6.50, and standard 
4-sieve, $6.40; 5-sieve, $6.00, and 6-sieve, 
$5.75. Midwest pack, No. 303 extra 
standard, blended sugar peas, $1.15; 
4-5-6-sieve, $1.1216; 5-6-sieve, $1.10, and 
7-sieve, $1.10; No. 10’s, 4-5-6-sieve, 
$6.75; 5-6-sieve, $6.50 and 7-sieve, $6.50, 


SARDINES — The California sardine 
situation is running true to early pre- 
dictions, prices dipping as canning gets 
under way. When the fishing fleets fin- 
ally got out of San Francisco and Mon- 
terey they began making heavy catches, 
bringing in about 12,000 tons in four 
days, or enough to pack about 120,000 
cases. Now there is more trouble about 
prices to fishermen and part of the fleet 
is tied up again. The large initial catch 
has brought southern California canners 
into action and they are soliciting busi- 
ness for future delivery at 25 cents a case 
below the northern opening prices of 
$5.00 for No. 1 talls natural and $7.00 
for 1-lb. ovals in tomato sauce. 


SALMON—A feature of the week has 
been the bringing out of opening prices 
on salmon by the California Packing 
Corporation. Bookings of Alaska reds 
will be held to about 50 percent of last 
year’s confirmed orders, in keeping with 
the small size of the pack. Buyers are 
urged to accept shipment as soon as 
shipment can be arranged and to include 
orders for chum and pink salmon to 
make up full cars. Del Monte, Featured 
and Alaska Packers Association brands 
of Alaska red salmon are quoted at 
$26.00 a case for No. 1 talls and $16.00 
for halves. Offered under Alaska Pack- 
ers Association brands are king and coho 
salmon at $22.00, pink at $19.00, chum at 
$17.00, and Puget Sound sockeye at 
$17.00 for halves. Practically all other 
canners had come out previously with 
opening lists. 


GULF STATES MARKET 


Alabama Oyster Prospects Good As Season 
Opens — Rough Weather Hampers Shrimp 
Production—Seafood Production, Value. 


By “Bayou” 


Mobile, Ala., Sept. 1, 1949 


ALABAMA OYSTER SEASON 
OPEN—Recently a survey was made by 
Sidney Landry, chief sea food inspector 
of the Alabama Conservation Depart 
ment and it showed that the oysters 
were well advanced at this stage, hence 
Conservation Director Bert Thomas al- 
nounced on August 29 that Alabama’s 
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oyster season would open on September 
1, and prospects were good for a bumper 
crop. 

— said the state was now begin- 
ning to reap the profits from a big oys- 
ter planting program started three years 
ago. 

eonly tonging is allowed on the reefs 
opened by the state and no dredging is 
allowed. 

Three reefs will be closed to tonging 
this year. They are Marsh Island, the 
west side of Coffee Island in Mobile 
County and Bon Secour reef at the 
mouth of Bon Secour River in Baldwin 
County. 

Bon Secour reef is commonly called 
State reef. 

Landry said no tonging would be per- 
mitted in these areas because they are 
newly planted with seed and shell oys- 
ters. 

Approximately 96,000 barrels of oys- 
ters were harvested during last season, 
which closed April 30. 


There will be no canning of oysters 
until about the first part of December, 
because the yield of oysters at the begin- 
ning of the season is low because the oys- 
ters have not gotten plump and fat. 


The fatter the oyster is the more meat 
it has on it, hence the greater the yield. 


A poor oyster is watery and loses prac- 
tically all its weight in cooking. 

The price of canned oysters (spots) 
is $4 per dozen for 4% oz. tins f.o.b. can- 
nery. 


SHRIMP — Strong winds and rough 
waters last week was a handicap to 
shrimp production and there were 3,918 
less barrels shrimp produced in this sec- 
tion last week than the previous one. An- 
other reason for the drop in production 
was that some shrimp trawlers in Texas 
are tied up because of price dispute. The 
strong winds and rough waters in the 
Gulf and bays most likely was the effects 
of the hurricane that struck Florida both 
on the Atlantic side and the Gulf side. 

Landings of shrimp for the week end- 
ing August 26, 1949 were as follows: 
Louisiana 4,347 barrels, including 2,847 
for canning; Mississippi 1,210 barrels, 
including 1,068 barrels for canning; Ala- 
bama 1,095 barrels, including 285 barrels 
for canning; Florida (Gulf area) 17 bar- 
rels and Texas 1,913 barrels. 

The size of this shrimp are mostly 
small and medium and very few large 
available. 

As reported by all Market News Of- 
fices last week, total holdings of frozen 
shrimp increased 181,920 pounds and 


were approximately 299,820 pounds less 
than 4 weeks ago. Total holdings were 
approximately 10,480 pounds less than 
one year ago. On August 25-August 26 
there were 70,704 pounds put in cold 
storage and 52,482 pounds taken out. 
Holdings were 926,901 pounds. 

The canneries of Alabama, Mississip- 
pi and Louisiana reported that 26,923 
standard cases of shrimp were canned 
during the week ending August 20, 1949, 
which brought the pack for the season to 
92,197 pounds. 

The price of new pack canned shrimp 
is $3.55 per dozen for small; $3.95 for 
medium; $4.35 for large and $4.60 for 
jumbo, f.o.b. cannery in 5 ounce tins 
(Not Federal inspected.) 


“SEAFOOD CANNING WORTH 
MILLIONS”—An article with the above 
caption appeared in The Mobile Press 
of August 16, 1949 and is quoted here 
below: 


“WASHINGTON — (AP) — Canned 
shrimp and oysters were a $12,500,000 
(m) business last year. 

The Fish and Wildlife Service said the 
U. S. pack of canned shrimp in 1948 was 
558,870 cases, valued at $7,791,313 (m) 
to the packers. 


POPULAR CANNING 


it is the most practical machine for dehydration. 


Circular knives cut- 
ting the thickness 
of the slice insure 
complete parting of 
the strips. Inter- 
changeable parts 


URSCHEL Model B CUTTER and DICER 


Specially built for the dicing or strip cutting of root vegetables. Designed for 
large capacity (up to 12,000 pounds per hour). Of the most rigid construction 


URSCHEL 


SEND FOR 
CATALOG 


Stringless 
Bean Cutter 


This ‘cutter makes 
clean, square ,positive 
cuts in 1%”, 2” 
lengths. In addition to 
stringless beans it will 
also cut asparagus, celery, rhu- 
barb and peppers. The size of 
the cuts may be varied within 
any size desired by simply ‘changing the cutting knives. 
The rotary automatic hopper is of sturdy construction designed to 
induce the product to pass through the machine without stoking. 


available for mak- 
ing any size cubes 
or strip cuts. 


& CO. 
Inc. 


ROBINS 


BALTIMORE 2, MD. 
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This was an increase of 86,537 cases 
(48 five-ounce cans to the case) over 
1947 and the largest pack since 1944, 
but it was only about a third as large as 
the 1933 record of 1,613,408 (m) cases. 

The pack of canned oysters in 1948 
was 357,080 cases, valued at $4,777,531 
(m) to the packers—a decline of 53,407 
cases from the 1947 total, but an in- 
crease in value of $518,046. 

The 1948 production and value by 
states: 

Canned Shrimp — Louisiana, 444,543 
cases $6,104,539 (m); Mississippi, 76,- 
917 cases $1,095,964 (m); Georgia, Ala- 
bama and California 37,410 cases $590,- 
810. 

Canned Oysters— Louisiana 114,722 
cases $1,486,177 (m); Mississippi 85,673 
cases, $1,157,740 (m); North Carolina, 
South Carolina and Alabama _ 73,196 
cases, $1,294,915 (m).” 


DISTRIBUTORS NEWS 


BROKERS CHANGE NAME 


Otis V. Jones, Jr. and Lloyd D. Stan- 
ley operating a food brokerage business 
in Raleigh, North Carolina, have 
changed their name to Stanley-Jones. 
Although headquarters will remain in 
Raleigh, Mr. Stanley will move to Fay- 
etteville, North Carolina in order to im- 
prove their service in Eastern North 
Carolina. 


GMA DATES 


Grocery Manufacturers of America 
will hold its 1950 Mid-Year Meeting at 
the Greenbrier Hotel, White Sulphur 
Springs, West Virginia, June 29 and 30 
and July 1. 


HEADS WILLIAMS’ CANNED 
FOODS DEPARTMENT 


Leo Goldstein, with R. C. Williams & 
Company, prominent New York City 
wholesale grocery house for the past 23 
years, has been appointed Manager of 
the Canned Foods Department. 


GETS CITRUS ACCOUNT 


Rohr & Chapman, Inc., Philadelphia, 
have been appointed brokers in that 
market for McDonald & Oliff, Inc., 
Wauchula, Florida, canners of citrus 
products. 


BUYS BROKERAGE FIRM 


The A. R. Staley Sales Co. of Phoenix, 
Arizona, has acquired the food broker- 
age business of Ross Connelly Co. of that 
city. 
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ADDS UNIT 


Food Fair Stores has opened a new 
super-market at York, Pennsylvania, 
and will shortly open additional units 
in Miami, Florida, Morristown, New Jer- 
sey, Fresh Meadows, New York, and 
Freeport, New York. Company now has 
more than 100 supers operating in New 
York, New Jersey, Pennsylvania, Dela- 
ware, Maryland, Virginia, and Florida. 


IN BROKERAGE FIELD 


Ernest H. Lang, who recently resigned 
as vice president and manager of the 
canned foods department of R. C. Wil- 
liams & Co., Inc., New York wholesale 
grocers, has become associated with The 
Kennedy Menke Co., Inc., New York City 
food brokers. 


IN CHAIN POST 


Arthur Rosenberg, vice president of 
Food Fair Stores in charge of purchas.- 
ing, announced this week appointment of 
Charles J. Synes to the post of head 
dairy products merchandiser. Food Fair 
operates more than 100 supers in the 
East. 


IN MEMORIAM 
EUGENE C. CARLL 


Eugene C. Carll, who formerly oper. 
ated the Carll Canning Company at Bux- 
ton, Maine, died at Portland, Maine on 
August 16 at the age of 91 years. Mr, 
Carll, who was one of the state’s pioneer 
Golden Bantam Corn canners, also 
served in the State Senate. 


CALENDAR OF 


SEPTEMBER 22-24, 1949 — National 
Sweet Corn Festival, Hoopeston, Illinois. 


SEPTEMBER 29-OCTOBER 1, 1949 
—Annual Convention Texas Canners As- 
sociation, Plaza Hotel, San Antonio. 


OCTOBER 12-15, 1949—16th Annual 
Meeting, National Association of Food 
Chains, Statler & Mayflower Hotels, 
Washington, D. C. 


OCTOBER 17, 1949—Pineapple Stand- 
ards Hearing, Federal Security Bldg., 
Room 5439, Washington, D. C. 


OCTOBER 20-22, 1949—Annual Meet- 
ing, Florida Canners Association, Shera- 
ton Plaza Hotel, Daytona Beach, Fla. 


OCTOBER 28, 1949—Annua] Meeting, 
National Pickle Packers Association, 
Sheraton Hotel, Chicago, Ill. 


NOVEMBER 7-8, 1949—Annual Meet- 
ing, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 14-15, 1949—Fall Meet- 
ing, Illinois Canners Association, Bis- 
marck Hotel, Chicago, Ill. 


NOVEMBER 14-16, 1949— 41st An- 
nual Meeting, Grocery Manufacturers of 
America, Inc., Waldorf-Astoria Hotel, 
New York, N. Y. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Asso- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa. 


NOVEMBER 28-29, 1949—Fall Meet- 
ing, Michigan Canners_ Association, 
Pantlind Hotel, Grand Rapids, Mich. 


DECEMBER 1-2, 1949—Annual Con- 
vention, Tri-State Packers Association, 
Mayflower Hotel, Washington, D. C. 


DECEMBER 1-2, 1949—Fall Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 
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DECEMBER 8-9, 1949—64th Annual 
Meeting, Association of New York State 
Canners, Inc., Hotel Statler, Buffalo, 


DECEMBER 138-14, 1949 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 


JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 22-25, 1950—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 26-31, 1950—Annual Con. 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 27-31, 1950—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Atlantic City. N. J. 


JANUARY 31-FEBRUARY 4, 1950— 
Frozen Food Industries Convention, Con- 
gress Hotel, Chicago, Ill. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MAY 7-10, 1950—Annual Convention, 
Flavoring Extract Manufacturers Ass0- 


ciation, Hotel Traymore, Atlantic City, 
N. J. 


JUNE 29-JULY 1, 1950 — Midyear 
Meeting, Grocery Manufacturers of 
America, Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 
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Size 6x9, 380 Pages Beautifully Bound 


A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 

AND BUYERS 


Stamped in Gold 


All the newest times and temperatures .. : 
All the newest and latest products 


Fruits e Vegetables Meats Milk 
Soups e Preserves « Pickles e Condiments 
Juices e Butters e Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


"| would not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


Used by Food Processors to check times, 
temperatures and RIGHT procedure... . 
by Distributors to KNOW canned foods .. . 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
. . or direct. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE 2, 


20 South Gay Street, 


MARYLAND 


380 pages of proven pro- 
cedure and formulae for 


everything ‘‘Canable”. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
BEANS, SrriNGLess, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.45-1.55 
No. 303 1.35 
No. 10 7.50 
No. 10 6.75 
1.35-1.50 
No. 10 7.00-7.25 
No. 10 5.50-5.75 
N. Y., Fey., Cut gr., 4 sv., 
No. 2 1.75 
No. 10 7.00 
Fey., Fr. Style, No. 2 .......... we 
No. 10 
Fey., Cut Wax, 4 sv., No. 2........1.65 
No. 10 8.25 
No. 10 6.75 
OzaRKS 
Std., Cut, No. 2 0501.15 
1.25 
WISCONSIN 
No. 2, Fey., Wh. Gr., 
1 sv. 2.75-2.85 
2 sv. 2.50-2.65 
3 sv. 2.30-2.35 
No. 2, Fey., Cut Gr., 3 sv. ........ 2.00 
4 sv. 1.85 
Ex. Std., Cut, 4 sv. ..........00 1.60-1.65 
Std., 5 sv. 1.35 
NorTHWEsT (Blue Lakes) 
3 sv. 2.55 
Ex. Std., 4 sv. 1.85 
5 sv. 1.50 
BEANS, LIMA 
No. 303, 60 to 80% ar... 1.60 
No. 2 2.00 
Wis., ‘No. 303, Tiny ar. ............. 2.60 
Small 2.35 
Medium 2.15 
Small 2.65 
Medium 2.40 
Texas, Fresh, Gr. & Wh., 
No. 2 1.75 
West Coast, Gr., No. 303....2.85-2.45 
No. 2 2.45-2.60 
No. 10 12.50-13.50 
80% Gr., No. 3808 2.15-2.35 
No. 2 2.25-2.50 
11.50-12.50 
BEETS 
No. 2% 1.65 
No. 10 6.00 
Mid-west, Fey., Cut, No. 2..1.00-1.05 
No. 2% 1.25 
No. 10 4.25 
Diced, No. 2 1.05 
4.60-4.65 
Sliced, No. 2 1.15 
No. 10 5.25 
40/0 2.25 
No. 10, 60/0 6.00 
80/0 7.00 
120/0 8.00 
CARROTS 
No. 10 5.00 
N. Y., Fey., Diced, No. 2............ .90 
No. 1 5.00 
No. 10 4.75 
Texas, No. 2, Diced or Sl........... -85 
No. 10 4.00 
tORN 
MIDWEST 
Fey., W.K., Gold., No. 2......1.45-1.60 
No. 303 1.30-1.40 
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CANNED 


1.02%4-1.05 
12 oz. vac. 1.35 
No. 10 8.00-8.50 

Fey., C.S., Gold., No. 2........ 1.40-1.50 
No. 303 1.30-1.35 
No. 1 1.00-1.05 
No. 10 7.50-8.00 

Ex. Std., No. 2 1.30 
No. 10 7.00-7.25 

Fey. W.K., Co. Gent., No. 1........ 1.10 
1.45-1.521% 
No. 2 1.70 
No. 10 9.00 

Fey., C.S. Co. Gent., 

Mo: om 
No. 2 1.60 
No. 10 8.25-8.50 

No. 10 7.50 

EAst 

Fey., Shoe Peg, No. 2.......... 1.65-1.70 
No. 303 1.50 

Fey., W.K., Gold., No. 2......1.50-1.65 
DOD. 1.45-1.59 
No. 10 8.50 

Ex. Std., No. 2 1.25 
No. 10 7.00 

Std., No. 2 1.10 

Fey., C.S., Gold., No. 2........1.45-1.55 
1.35-1.40 
No. 10 8.00-8.25 

BOB 1.07%-1.15 
No. 2 1.15-1.25 
No. 10 7.00-7.25 

Std., No. 1 97% 
No. 303 1.00 
No. 2 1.05 
No. 10 6.25 

PEAS 

MARYLAND, ALASKAS 

3 sv. 8.50 

No. 2 1.50 
No. 10 7.25-7.50 


No. 10 
No. 2 1.00 
No. 10 5.75-6.25 
Std., Ungraded, No. 2 .........00 1.00 
No. 10 6.50 


MARYLAND, SWEET 

No. 303, Fey., Ungraded......1.20-1.25 
1.10-1.15 
Std., 90- .95 


No. 2, Std., Ungraded..........1.05-1.10 
1.10-1.15 

8 oz., Ex. Std., Ungrv....... .80 

Fey., 4 sv., No. 10 8.25 

4 sv. 7.75 
5 sv. 7.00 
Ungraded 7.25 

New York, SwWEETs 

2 sv. 2.15 
3 sv. 1.75-1.85 
No. 10 9.00-9.25 
1.55-1.70 
No. 10 8.50 
5 sv. 1.40-1.50 
1.50-1.65 

2 sv. 1.90 
sv. 1.40 
No. 10 8.00 
4 sv. 1.30 
No. 10 7.50 
5 sv. 1.20 
No. 10 7.00 

PENNSYLVANIA SWEETS 

3 sv. 1.65-1.70 
4 sv. 1.50-1.55 
5 sv. 1.35-1.40 


Mipwest ALASKAS 
No. 803, Ex, Std., 3 


FOOD PRICES 


O. 2, Foy., 1 BV. 
sv. 2.25-2.35 
3 sv. 1.75 
2.35 
2 sv. 1.85-2.00 
3 sv. 1.25-1.35 
4 sv. 1.15-1.20 
1.35-1.40 
3 sv. 1.10-1.20 
4 sv. 1.00-1.05 
3 sv.- 8.75 
No. 10, Ex. Std., 2 sv. ......9.00-10.00 
3 sv. 7.25-7.50 
4 sv. 7.00 
No. 10, Std., 3 
4 sv. 5.50-6.00 
MIDWEST SWEETS 
3 sv. 65-1.70 
4 sv. 1.40-1.50 
5 sv. 1.30-1.40 
3 sv. 1.25-1.30 
4 sv. 1.15-1.20 
No. 308, 5 Sv. 905 .95 
3 sv. 8.75-9.00 
4 sv. 7.75-8.00 
5 sv. 7.25-7.50 
NorTHWEST 
Sweets, Fey., No. 2, 3 sv.....1.75-1.80 
4 sv. 1.50-1.55 
PUMPKIN 
SAUERKRAUT 
No. 10 3.70-3.80 
Midwest, Fey., No. 2%........ 1.00-1.10 
No. 10 3.30-3.50 
SPINACH 
No. 2% 1.95 
No. 10 6.75 
No. 2% 1.60 
No. 10 5.25 
Ozark, Fey., No. 2 1,.15-1,25 
1.45-1.55 
No. 10 5.75 
1.15 
TOMATOES 
Tri-States, Ex. Std., 
No. 2 1.20-1.35 
No. 2 1.10-1.15 
1.60-1.70 
No. 10 6.00 
Midwest, Ex. Std., No. 2....1.25-1.35 
No. 10 6.50-6.75 
FRUITS 
APPLE SAUCE 
N. Y., Va., MIDWEST 
No. 2 1.25-1.45 
No. 10 6.00-6.50 
Calif. Gravensteins, 

1.30-1.35 
No. 2 1.40-1.45 
No. 10 6.70-6.80 

APRICOTS 
Halves, Unpeeled, Fey., 

No. 2% 2.50-2.70 

No. 10 9.00 
No. 10 8.00 
2.05-2.10 
No. 10 7.00-7.10 
6.25-6.50 
Fey., No. 2%, Wh. Peeled.. a 


Ch., No. 2%, Wh. Peeled.. 


Fey., Wh., Unpeeled ‘2. 15 
BLUEBERRIES 
New Jersey, No. 300, Hy. Sy.....2.65 
CHERRIES 


Royal Anne, Fey., No. 2%..3.35-3.40 


No. 10 12.45-12.75 
Choice, No. 24 3.20-3.25 
11.45 


No. 1 T 
No. 2 2.45 =2.55 
No. 2% 3.30=3.40 
No. 10 12.10-12.50 

Midwest, RSP, No. 2 

Water 2.50+2.65 
No. 10 12.50-13,2) 

No. 10 13,25 
FRUIT COCKTAIL 

Fey., No. 1 T 1.85 
+10,60 

PEACHES 


Calif. Y.C., Fey., No. 2%....2.40-2.50 
No. 10 8.25-8,40 


Cholce, Ne. 2.1042,35 
No. 10 7.50-7,60 
No. 10 6.70-6,80 
PEARS 


Calif. Bart., Fey., No. 214..2.8543.0; 
No. 1 T 
Choice, No. 24 


PINEAPPLE, 

Texas IN Extra HEAvy Syrup 

Sliced, No. 2 and 10........ Withdrawn 

Broken Slices, No. 2 cccccccccseseees 2.50 
No. 10 12.25 

No. 10 11.00 

Crushed, 8 oz. 1.1) 


No. 2 1.95 
Withdrawn 
JUICES 
CITRUS, BLENDED 
46 oz, 4.0) 
46 oz. 3.25 
GRAPEFRUIT 
46 oz. 2.75 
ORANGE 
46 oz. 4.50 
46 oz. 4.25-4.50 
PINEAPPLE 
46 oz. 3.25 
Temes, 8/8, NO. 
No. 2 1.35 
46 oz. 3.25 
TOMATO 
1.001.021, 
46 oz. 2.10-2.25 
No. 10 
46 oz. 1,95-2.00 
No. 10 4.00-4.50 
oz 1.90-2.20 
No. 10 4, 
46 oz. 2.25 
4.00-4.50 
FISH 
CRABMEAT 
White 50 
OYSTERS 


SALMON—PEr ‘ 
Alaska, Red, No. 1 sieumaenest 
Med. Red., No. 1 T.......... 21.00 
14's 12.00-12.8 


Chums, No. 1 T.. 16.5017. 
9.50-10.00 
Sockeye, No, 1 T... 


SARDINES—Per Case 
Maine, 44 Oil Keyless ...... wean 
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: WANTED and FOR SALE 


There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Reconditioned Stainless Clad %4 Jacketed Ket- 
tles, 40# pressure, 60 gal. & 80 gal.; Rebuilt Burt Wrap-Around 
Labeler #2 to #10 cans; Rebuilt Burt #1 to #3 cans; Re- 
built Knapp #1 cans; 6 Ayars 8-pocket Pea & Bean Fillers for 
300 x 407 cans; also 5-pocket for 300 x 407 and 307 x 409 cans; 
2 Acme Elec. op. Carton Bottom Stitchers; 8 new Tri-Clover 
Stainless Steel Sanitary Pumps #2EJ, #2EBH, #2%%2EH, be- 
low list. Perry Equipment Corp., 1502 W. Thompson St., Phila- 
delphia 21, Pa. 


FOR SALE—Model 12 Wolfinger Beet Cutter motor driven, 4 
years old, never used, in original crate, $950 f.o.b. Charles G. 
Summers Jr., Inc., New Freedom, Pa. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 


torts; Filter Presses; Labeling Machines, and Packaging Equip- - 


ment. Adv. 4911, The Canning Trade. 
WANTED—Electric Caser for 8 oz. cans, 211 x 304, 48 cans 
per case; also Electric Caser for No. 303 cans, 303 x 406, 24 cans 


nd case. Must be in good condition. Adv. 4997, The Canning 
rade 


WANTED—1 Model No. 6 Wolfinger Beet Slicer; 1 Chisholm- 
Ryder. or Food Machinery, Flat Top Filler with Automatic Fill- 
ing Hepper. Equipment must be in good condition. Delta Can- 
Ming (o., Ine., P. O. Box 795, Raymondville, Tex. 


FOR SALE—FACTORIES 


FOk SALE—Canning Plant Northern Wisconsin. Acreage 
availalle peas, string beans, sweet corn; excellent labor con- 
ditions. Adv. 49100, The Canning Trade. 
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MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 


to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. Y. 


FOR SALE—300,000 Peters plain cellophane lined Cartons 
for frozen food, 1%” x 4” x 5”. Adv. 4998, The Canning Trade. 


FOR SALE—Sixty barrels of high quality Caramel Color. 


Write for sample and bargain price. The C. H. Musselman Co., 
Biglerville, Pa. 


NO OTHER CANNED PINEAPPLE can compare with 
MARIA brand. Finest flavor. Natural Sweetness. Selected 
Field Ripened Pineapple from our own plantations. Canned 
in our modern factories. Sliced, Chunks, Tidbits, Crushed. 
Direct shipments from our Cuban factories. Spot deliveries 
from our N. Y. Warehouse. Price lists and samples on demand. 
Pineapple Products Co., Inc., 37 Wall St., New York 5, N. Y. 
Phone: WHitehall 4-6549, Cables: PINAPOLIA N. Y. 


WANTED—We sell about 20,000 cases yearly of institutional 
size (50 oz.) condensed soups. These soups are packed under 
our own label and formulae. The varieties are tomato, vege- 
table, clam chowder, barley with mushrooms, bean, chicken rice, 
noodle and broth. We are seeking a working arrangement with 
a cannery located within 500 miles of New York City, to pack 
these soups for us. Adv. 4999, The Canning Trade. 
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CANNING 


EQUIPMENT 


For Canning Fanciest Cremogenized 
and Whole Kernel! Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, CREMOGENIZERS, 
TRIMMERS, MACERATORS, SUCCULOMETERS, 
MATURITY SELECTORS, FEEDERS, CONVEYORS, 
CONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 
SANITARY PIPE, AND ACCESSORY EQUIPMENT 


THE UNITED PANY 
, WESTMINSTER. MD 


PIEDMONT LABEL CO. INC. 


 LITHOCRAPHERS 


BEDFORD VIRCINIA 


SMILE AWHILE——— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Funeral services were being conducted for a woman 
who had been thoroughly disliked in her rural com- 
munity. With a violent explosive disposition she hen- 
pecked her husband, drove her children mercilessly and 
quarreled with her neighbors. Even the animals on 
her place wore a hunted look. 


The day was sultry and as the service ended the 
storm broke furiously. There was a blinding flash 
followed by a terrific clap of thunder. 


“Waal, she’s GOT there?” a mourner said. 


“Do you think your father would object to my 
marrying you?” 
“T don’t know. If he’s anything like me, he would.” 


“So Kim’s a confirmed bachelor, is he?” 

“He is now. He sent his picture to a Lonely Hearts 
Club, and they sent it back with a note saying—‘We’re 
not that lonely’ ”. 


Judge: Have you anything to say in your behalf? 

Prisoner: No, your honor, except that those beauti- 
ful women in the jury—I mean those wonderful, grace- 
ful— 

District Attorney: I object, your honor. 

Prisoner: But they are beautiful, graceful and— 

District Attorney: I object, your honor. 

Prisoner: But they’re beautiful, graceful and— 

Judge: It’s no use; we may as well dismiss the case 
now. 


Two little Negro boys were loitering on a corner 
when one said to the other: “How old is you?” 

““Ah’s five,” was the reply. “How old is you?” 

“Ah don’t know.” 

“You don’t know how old you is?” 

“Nope.” 

“Does women botha’ you?” 

“Nope! 

“You’se fo’. 
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Gently, he pushed her quivering shoulders back 
against the chair. She raised beseeching eyes in which 
faint hope and fear were struggling. From her parted 
lips, the breath came in short, wrenching gasps. 

Bzzzzz, went the dentist’s drill. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 
AGENTS for Machinery Mfrs. m 
Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cops Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman ompony. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 

lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
F, Hamachek Machine Co., Kewaunee, Wis. 
A. XK. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. . 

Burt Machine Company, Baltimore, Md. 
d Mchy. em. Corp., Hoopeston, ll. 
Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, 
Food Mchy. em. Corp., Hoopeston, Il. 
AK. Robins & Co., Inc. Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Com, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CAPPING MACHINES, Soldering. 

Food Mchy. & Chem. Corp... Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 

CHAIN ADJUSTERS. 

F, Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHRY., Fruits. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ng Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 


A. K. Robins & Co., Ine., timore, Md 
COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 


Berlin Chapman Company, Berlin, Wis. 

Central Machine Works, Inc., Philadelphia, Pa. 
sholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, III. 

La Porte Mat & Mfg. Co., Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisho!m-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


EYORS, Hydraulic. 

tlin Chapman Company, Berlin, Wis. 
Chisholin-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 

Allan Iron & Welding Works, Inc., Rochester, N. Y. 

Berlin Chapman Company, Berlin, Wis. 

chy. em. .. Hoopeston 

A. K. Robins & Co., Md. 
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COOLERS, Continuous. 7 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


CRANES AND HOISTS. 


A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Nl. 


A. K. Robins & Co., Inc., timore, Md. 
CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. wy Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cosp.. Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


1949 


Pa. 


Pa. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., itimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indi lis, Ind. 
Lee Metal Producto Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Ml. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, Ml. 


A. K. Robins & Co., .. Baltimore. Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 
Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, Md. 

CORN COOKER-FILLERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, I. 

A. K. Robins & Co., Inc., itimore, Md. 
CORN CUTTERS. 

Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, JI. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, I. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md 
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MIXERS. 


WHERE TO BUY 


CORN WASHERS AND SILEERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Co: ., Hoopeston, Ill. 

K. Robins & Co., Inc., Baltimore, Md. 
United Co., “Nestminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman gompany. Berlin, Wis. 

Chisholm-Ryder Co a Falls, N. Y. 
Food Mchy. & Chem. Co 
A. K. Robina & Co., Inc., 


, Hoopeston, III. 
timore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Eeepeeten, N. Y. 


Berlin Chapman Company, Berlin, W: 
Chisholm-Ryder Co., Falls, 
Food Mchy. & Chem. Co , Hoopeston, Ill. 
A. K. Robins & Co., Inc., jaltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp. Hoopeston, tl. 
a 3 Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., —— Falls, N. Y. 

Mchy. & Chem. orp. Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, IIl. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Kewaunee, Wis. 
A. K. Robins & Co., Inc., ig tm Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ray Falls, N. Y. 
Food Mchy. & Chem. Baltim Hoopeston, 
A. K. Robins & Co., Inc. timore, M 
United Co., Westminster, M 


WASHERS. 


Berlin Chapman gompany. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc a. Md. 
United Co., Westminster, M 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., igase Falls, N. Y. 
Food Mchy. & Chem. Co: , Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


PRESERVERS’ MACHINERY 


Chisholm- Falls, N. Y. 
Food Mchy. & Ch — Hoopeston, III. 
A. K. Robins & Co., ., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., wieqere Falls, N. 
F. H. Langsenkamp ‘Co ndianapolis, Ind, 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., timore, Md. 


SCALDERS. 


Berlin Chapman Gow Nia y, 
‘alls, N. Y. 


Food Mchy. & Ch Hoopeston, IIl. 
« Robins & Md. 
WASHERS. 


Berlin Chapman compen , Berlin, Wis. 

Chisholm-Ryder Co — Falls, N. Y. 

Mchy. & Chem. Hoopeston, Il. 
H. Langsenkamp Co., Indianapolis, In 

A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Cop. Hoopeston, 

Lee Metal Products Co., hilipsburg, pa 

A. K. Robins & Co., Inc., WBeltencre, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Com , Berlin, Wis. 

Mchy. & Ch Com, Hoopeston, 

A. K. Robins & Co., Inc., Baltimore, Ma 


JUICE HEATERS. 
Berlin Ckapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ne Falls, N. Y. 


Food Mchy. & Chem. a. Hoopeston, ml. 
F. H. Langsenkamp Co., 
4 Metal Products 

. K. Robins & co, Inc., 
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Food Mchy. & Chem. Il. 
F. H. Langsenkamp Co. 

Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., oy Falls, N. Y. 
Mchy. & Chem Hoopeston, I, 

H. Langsenkamp Co., dianapolis, Ind. 
x. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


Planters Mig. Co Portsmouth, Va. 
Riverside anufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, = Etc. 
A Complete Course in Cannin 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., — Pa. 


CANS, Tin, All Kin 
American Can Co., York 
Continental Can Co., New bing 3 ity 
Crown Can Co., Philadelphia, P 
National Can Corp., Baltimore - ew York City. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, IIl 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 


Gamse Litho. Co., Baltimore, Md. 

Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, oa. 
Stecher-Traung Litho., ‘Rochester, 

United States Printing & Litho. Co., Cincinnati, 0. 


LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York ~ 
Continental Can Co., New York City 
National Can Corp., ‘Balti timore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
angsenkamp Co., Indianapolis, 
National Starch Products , New York, N. Y. 
A. K. Robins & Co., ce, Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New ‘York’ City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard 52-0 Sioux City, Ia 
King & Co., Minneapo. ie ‘Minn. 
r 


& Sons, Inc. cagnitord, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, ine, New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Sioux 

Northrup, & Co., Minn. 
Rogers 1 "Seed Co., Chicago, I. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 


Corneli Seed Co., St. Louis 2, Mo. 

jis, Minn. 
ord, Conn. 


Por & & Sons, ine. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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FOR BREAKFAST 
EVERY MORNING 


Hulling Equipment for the threshing 
of green Peas and Lima Beans is our 
food morning, noon and night. It alone 
has nourished our business and made it 


grow. 


Because of our complete dependence 
and concentration on this type of equip- 
ment, we have learned a tremendous 


amount about it. 


Each year more Canners and Freez- 
ers use larger quantities of our econom- 


ical hulling equipment. 


FRAN 


MACHINE COMPANY 


KEWAUNEE WISCONSIN 
ESTABLISHED 1880+ INCORPORATED 1924 


PEA AND BEAN HULLING SPECIALISTS 
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FLASH HEATING 


Completely Destroys All Spoilage Organisms 


Complete 4-Unit Type, FMC Juice 
Processor; Includes Preheater, 
Pasteurizer, Holding Section and 
Cooling Section. 


FMC Single Unit Juice Processor or 
Preheater 


FMC Continuous Juice Processor 


A complete unit for pasteurizing fruit and vegetable juices 
and purees. In approximately two minutes the finished 
juice is ready for filling. 

Fully automatic in operation. Constructed of sanitary ma- 
terials easily and quickly cleaned and sterilized. Econom- 


ical in operating and maintenance costs. Uniform flow of 


jvice at high velocity and automatically controlled tem- 
perature prevent burn-on or flavor-destroying scorching. 
This unit assures delivery of the product nature intended. 


Available in 4, 3, 2 and 1-unit sizes. 


Write for detailed information today or get in touch with your 
nearest FMC Canning Machinery Representative. 


J-401RR 


tp _| FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. * Rochester, N.Y. 

Bradford, Vt. © Cedarburg, Wis. * Lakeland, Fla. (Florida Division) 
San Jose, Calif. (Anderson-Barngrover Division) 


IGHT IVEQUNTING UOSTS WITH FMC MODERN MACHINERY 
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SPECIALIZED 
INSURANCE 
SERVICE 
SAVES 
INSURANCE 
PREMIUMS 


through 


CANNERS EXCHANGE 


The insurance plan sponsored by food packers and 
operated for food packers . 


With 41 years of successful operation, providing speci- 
alized insurance proteciion designed exclusively for 
food processing plants and “tailored“‘ to their specific 
meeds ... 


SAFETY 
SAVING 
SERVICE 


demonstrated 
through 
the years 


Maximum Protection at Minimum Cost 


LANSING B. WARNER, INCORPORATED 


CHICAGO 54, ILLINOIS 
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